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aramount’s Gross-Record Wreckers! 
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DUNT'S NEW PRODUCT BEST © 
PVE EVER SEEN.” SAYS MR. KATZ 


I ee ———_—— 
et 


IS MARKED BY forcurer roond|NEW PRODUCT SHOOTS THRU 
IC PICTURES ¢ (224-"4" 8) HIGHEST CEILING OF ALL 
HOPES FOR GIANT GROSSES 


After previewing the first few super specials from the Para- 


hye * | 
in this business, I have never seen film | & U e q 
4 ® 
mount studio, and listening to Sidney R. Kent tell of the box office 
drawing power contained in the entire list of product described in 


I saw at the Paramount convention, or | { 


preparatic »f Para-| . IF 
ation for the new lineup of Para-| fi That hunch you want tsi 
Paramount’s newest product-book, Publix officials believe that, at 
LE Pa ~| least twelve pictures will be_avail- 


SOTHU ETE 


VOLO OVOP Loe 


\OA\O/, 


t 


Katz declared today to PUBLIX |! probably in one of thew 
‘ back-issues of >| 


oO itor. : one >| ‘ 

has’ been GIANT t A Hunch You Haven ts | able that will stand 100% addi- 
perf | Used is as Good to You Ast | tional playing time in eacn thea- 
WIN CHEERS | >», ) tre, and that per- 
‘ | } haps another ten 
pa ° } Write: tc will stand fifty 

‘| PUBLIX OPINION isg |} Russel Hol yet rar na 
B 61] ' 2 man, Para- gibtianar cut 
ral filied: with hunches! lz ie Sih ing Paramount a 
‘al fresh Your Memory is / Office for the favor by. siving 
| Back Files! kK Anew Duet, <2. 57: plays 
BO a raen dr ae le Woe aoe oe Oe pie- 
Oalling a meeting of Publix ell YOU KNOW YOU HAV ER (lehe new 1 tures. We're do- 
Home Office Cabinet members dur- < NOT USED OR ADAP# Gai PAR A n Ing burselves Bis 
ing the Atlantic City Paramount | TED THEM ALL! '& President Sam Katz of Publix) BE “igh favor. These pic- 
. tHe fishies eo at a | | addressing the Paramount conven-|} ~ : COTES.) Wil eae} 
; Conv ention, President Sam Katz A UE y mH |. g PRODUCT do ‘Singing 
lof Publix outlined some of Publix : if | tion in Atlantic City thanked Par- A Fool’ business!” 
future operating policies as formu- aacangacorets for helpful contacts | i ‘ S 2 K a t 2, 
| lated from information developed FIL MS W | LL with eens showmen. He pointed : Paiegg cnc I 2 . 
i@uring the 10-day distribution de- sed ar instances aca mare tise : cfakewment: He 
partment gathering ‘to his attention wherein Para-| s eer was packed up oe 
“It is to our own selfish in- SUBSIDIZE | Mount salesmen and exchange €x- i it by Sam Dem- 
lecutives have been of invaluable BES ine bow, Jr., David J. 
nee Nyc Chatkin and A, 


terest to make our theatres and ‘ 
first-aid to Publix theatres. 
“M. Botsford. 


Paramount product as profitable | : ; 
as possible. Every extra dollar He also reiterated his oft an’ | for Th Bt Geek 
. ; nounced policy of Publix support |] yance poster he  pietures 
of profit will make Publix Thea- | of everything that carries the t Serre d actually possess 
tres that much bigger, and con- Bieta ue jfareciqent banner. El news copy. <i the cgi 
sequently provide added oppor- His statements were enthusias- | : ws a a oi MEET 
tunities for our own progress as Mighty theatre merchandisers | tically cheered by the convention- wg ete sa aiauatna 
individuals. i) find rich food for permanent-| 5 aires. He was again applauded | rhe first  re- 
ly valuable public thought if they! vnen he analyzed the Paramount }lease of Paramount's sound-news 

| is a sensational thing. For excel- 


“Phis being the case, we are | pass on to the local newspaper | 4 : 
going to give all of these pic- | writers the statement made by Prmsggenntie: ice cde | lence of photography and sound re- 
tures, and any others that | Jesse L. Lasky, vice president of | with the nadtet of peri sn | production, it makes many com- 
merit it, extended runs in all) paramount, and general manager panies . i sat "| petitor-films look amateurish. AS 

i | for subject matter, it is Paramount 


7 


of our theatres. Even if it is | of all studio productions, who says | MCadiiaain-ene of Gib oth 
pany of the other com | quality. This is a conservative 


only one day, or one week, we | the film industry is prepared to 
are going to add to the playing | subsidize the stase rather than see | panies by comparison to . Para- sf § 
time so that Paramount can it die. mount and what have they to of-| W@y for Publix Opinion to tell it 
have every dollar of profit it is| Mr. Lasky declared to the Par-| fer? 'to-you:. When you see it, dig up 
(Continued on page 3) |amount sales convention at At-| “On the other hand, look at) your own adjectives. 
ai, liantie City that the living-screen Paramount! We have product |" Among the special .attractions 
tYE_Eyoworonornoooons | needs the stage as a “Jaboratory,” |that not only lights the way for | age a 
:/ and for that reason, will support it| steady flow of box office stan | set were sereened, were rey r 
EXTENSIONS ?ito a greater extent than even the pedes, but it actually blazes the Mack, in “The Two Black Crows, 
| public will. ‘ engl Bolger Bartha great-|a full length subject in whch the 
“Tt is the only possible training | est writing stais, the best authors, ‘ ae 
rs e school for performers, writers, mu- the most competent directors, the two comedians and Harry raga 
EXTENDED-RUNS | sicians, composers, directors and only box office stars with real au- jand Evelyn Brent, as vaudeville 
scenic designers. While the most dience following, and so many big | comedians doing their routine star 
For those super-grose remunerative field for these will audience pictures that Paramount) u a participati 
doubtless be the living screen, pictures patronage is a public vaudeville acts and participatins 
PARMOUNT nevertheless, it is not only good habit. in one of the most poignant hu- 
PICTURES business for the film industry to| “One of the first things I am | man interest dramas the screen 
help sustain the speaking stage, going to do when I return to New |», er had. Imagine a film so 
: | 4 great symphony or-| York is to allocate extended play- Rare es s seasen 
d on Page 3 OR et : play : eat at te 
Discusse & chestras but it is also a public|tng time to some of these big pic- | dramatically perfect that it mace 
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duty which we will eagerly fulfill.” tures. salesmen weep! It did! 
FURL CLL (uh saa TA 


> THOSE PARAMOUNT CONVENTIONS! 


iiauynhivvunvensnounnvvuvsnenvnnnenac ivi nr 


PUBLIX OPINION went to préss four days and each succeeding one was increasingly interesting to Publix. Therefore, in 
Convention, and then Your Editor hopped a train spite of an inviting beach full of hot girls and sand, Your Editor gladly wilted 
ot Mr. Kent’s invitation to listen in. his collar in your behalf and consigned his bathing suit to the moths. So in sur- 
shock of our life! rounding columns, you'll get a belated load of what'll do the most good for 
office meat for Publix Theatres anemic box-offices.. If you don't get hot on it, Your Editor will be sad, cuz, 


The next meeting was more $0, boys, them thar gals wus keen sun bathers. 
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THE 


FIGHT 


‘The ugly head of censorship ! 


executives at Atlantic 
that this is true. 


splendid 


film field. For years, 


is new engaged in. 


able principally to the movies. 
few months ago, 


dent Sam Dembow, Jr., who, from 


was the first to warn you that the 


# 
Bit 
, Hl . 


evitably be fair-game for the at- 
tackers. 


Be warned now! 


It’s Coming! 


DO THIS TODAY! ! 


Get those ecommendatory 
letters we asked for, for 
Paramount Pictures and 
Publix Theatres. Include 
juvenile authorities and 
judges:. Let’s have ’em 
from every town. They 
make splendid ad-copy— 
i and maybe they’ll be the 
ammunition that will stop 
the censors. Do it now, 
before you need them. 


. Avoid diseussion on any- 
thing that will invite 
censorship, or popularize 
anyone connected with it. 
Keep Yourself Informed, 
thru, the trade-press and 
PUBLIX OPINION. 

. Build up contacts in im- 
e portant places and with 

1 people who will help if 

fy you need local help. 


a. 


Chicago, to divert attention 
the real causes of gangster- 
t rule, politicians: have invited re- 
formers to investigate the movies. 
They used film censorship to side- 
track their own pursuit. In other 
cases you'll find censorship a plain 
j : ease of shake-down. Or publicity- 
lust of charlatans. The pestifer- 
ous publicity-hunters who select 
reform or inquisition as a medium 
of public expression, invariably 
retire when the spotlight hits 
their own glass houses. Frequent- 
ly the glass house is pa’s pay en- 
velope, or loose children, or a 
if dozen other things. Local mer- 
- ehants, suffering from mail-order- 
catalogue opposition, need theatre 

crowds. They'll fight for you. 


PUBLIX OPINION merely 
brings up these suggested rem- 
edies as something for you to 
think about. Your Editor laugh- 
ingly recalls his own numerous 
journalistic experiences» where re- 
formers suddenly blinked and sat 
down, at the thrust of a gentle 8- 
point question. 
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New Problem 


The miracle of sound which 
makes the screen articulate sud- 
denly brings life and living into 
astonishing closeness and under 
observation from new. view- 

i points. Bulk-humanity, which 
14 neither reads nor thinks much, 

| and runs only as far as the 
ig ‘popular priced theatre, for the 
i first time is about to get its 
most civilizing chance to see its 
own reflection. 


“Horrors!” yells the chorus of 
quacks, reptiles, shakedown stars, 
_ publicity-hunters, and opposition 


cm EL 
ls HERE ARE YOUR 


Its reptilian hiss is rising again! Y, 
In a few months, you'll probably see the whole slimy creature, 
emerging again from its den. The sales convention of Paramount 
City offered plenty of evidence to indicate 


The amusement industry has a yi 
record for censorship 
within itself—particularly in the 
that self ! ; . , 
imposed and rigidly enforced ad- | ¥Ou'll hear timid folks loudly yell- 
herence to high morality and con- 
Sciousnes of public duty, has been 
its principal and best defense 
against outside interference. Now 
‘and then, however, an attack is 
launched, such as the one Chicago 


Elsewhere in this issue, you will 
see a digest of the answer made 
by the Will Hays Organization, 
refuting the ridiculous charge of 
a well advertised economist named 
Babson, who said crime is sug 
PUBLIX 
OPINION gave you an illuminat- 
ing discussion from Vice Presi- 


his place at the fountain head of 
much information in the industry, 


prosperous new talkies would in- 


improving, ‘ 


x 


sideshow folk. “Call the police!” 
Even within our own industry, 


ing “Women And Children First! 
Remember, this industry was built 
from the pennies of the children!” | 


The real facts are that the 
industry, which has been twenty 
years developing from  secrub- 
weed, has at last blossomed into 
a reliable and®Shonorable status 
that can and does command 
and combine all of the high 
qualities and ethios of the finest 
professions — literature, dra- 
matic acting, theology, philos- 
ophy, art, musie, selling, 
finance, architecture, and sci- 
ence. Within these are the 

_truest timbers of educational 

diversion and morality,....... 

not mob morality—but honest 

morality, the morality of think- 

ing leadership. 

Public benefits from miracles of 
, Sound, color, third dimension, 
‘and perhaps televsion are as noth- 
ing in themselves, as compared to 
the benefits that can, will, and 
must flow from such a medium as 
the living screen now presents. 
|Our real duty to the public is te 
| insure those benefits, and to dis- 
(cern between bawdy charlatanism 
{and constructive criticism. . 


The screen has become adult. 
No longer is it solely the plaything 
of adolescents, philanderers and 
| minds too unripe or fatigued to 
; participate in reality. 


/ CLASSIFY ENTERTAINMENT 


No longer is a theatre a place 
|of indiseriminate destination. The 
| anawer to the censorship problem 
also solves important ticket-sales 
problems for the showmen. It is 
a simple solution, as most effective 

remedies are usually found to be. 


The answer merely is that we 
must ultimately classify our enter: 
tainment product, for the public. 


The effort of certain influences 
to place the whole burden of being 
“our brothers keeper’? upon the 
shoulders of only the movies, is 
obviously unfair and impossible. 
To a certain extent we should and 
will continue to be “our brothers 
keeper,”” but beyond the reason- 
able point, our brother will have 
to be his own keeper, just as he is 
when he eats green apples. If that 
is impossible, it might be recalled 
that we taxpayers are compelled to 
support state institutions for 
mental deficients. 


The application of the remedy 
will doubtless be that certain: 
programs will be given for adults 
only. Others will call for invita- 
tions to the youngsters. This has 
always been the procedure to a 
certain degree, but in the future, 
it will probably become more gen- 


eral, : 

As far as programs that might 
outrage public decency, are con- 
cerned, the huge resources of the 
industry, and the type of leader- 
ship in all of the many high-rank- 
ing professions that guide it, is 
certainly a better social guarantee 
to the bulk-publie than all the 
hysterical cacklings of poorly in- 
formed reformers of doubtful 
motives. 
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ZRENNER IMPROVING 


The many friends of E. C. Zren-| 
ner, of Publix Maintenance De- 
partment, who suffered an acci- 
dent in Chattanooga, Tenn,, will 
be pleased to hear that his condi-|_ 
tion is very good and is constantly | 
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PUBLIX GETS 
TWO MORE 
BIG CIRCUITS 


by President Sam Katz to the et- 
fect that Publix has purchased 100 | impertant 


cuit in Central and Southern I1)i- 
nois. 


have been part of the Publix fam-| famous cireuit, 
ily since the organization of Pub-| as 
lix, and consequently everyone is| the h 
familiar with | 
both organizations. 
nounced that there will 
changes in the operating person-| qu 
nel, in either circuit, except that | 
complete power of decision on all) position, 
miatters will now be solely vested 
in Publix. 


If they help you, they’re 


CHANTS WHO SEE 
} PETITION, 


ONLY A BOOB — — 


opening playdate to start selling an attraction. 


U 


: listed. ; 


Theatres that are the most consistent 
profit makers devote at least six and often 
ten minutes of each program, to display of 


numerous advance trailers between units, 
on coming attractions! 


song is sung. 


A.) 


; 
: 


HOME OFFICE 


Official announcement is made 
pointment of A. J. 
executive 


per cent control in the Kun-| the Home Office, was made 
sky-Publix circuit in Detroit, and! President Katz last week, 
also in the Great States-Pv olix Cir- Mr. Balaban, who has 


| Balaban @& Katz theatre 
organizations | cago since the 


Both of these 


an associate with Mr. 
andiing of many of 
of | problems which the expan 
Mr. Katz an-| Cult is constantly creating 


be no 


the ‘personnel 


lus 


makes him one of 


|} ness. 


COMPETITION! 


YOUR LOCAL MERCHANTS 
Vs, 
MAIL-ORDER CATALOGUES! 


Go tell your Home Town Boys You're their stoutest ally! 


Your merchandise fills the only 
that can’t be filled via a post-card! © 
the theatre. The theatre brings ’em into town! It brings 
‘em downtown from their homes! Night-crowds at a 
theatres are window-shoppers! Daytime crowds are bar- 
gain-hunters in the stores ! : ., 


_local_ public-demand 
They've got to come to 


Too bad “No Sunday movies” 
and prevents them from window 
quainted with your fine local m 
think to help you remedy it? 


keeps people out of town. 
shopping and getting ac- 
erchants. Did they ever 
_ Or to build bigger crowds ?? 
helping themselves. 
JOIN THE NATIONAL MOVEMENT or LOCAL MER. 

IN LOCAL THEATRE CROWDS 
MAIL-ORDER CATALOGUE COM. 


~~PUBLIX OPINION, 
TOE O thee beepehetegeg, 
: 


THE REMEDY FOR 


Would wait until a week or two before the 


‘BUT A SMART GUY — — 


Will get a list of stars, authors, directors, and 
a list of their past hits, for use as ammunition ta 
tell current patrons that their favorites will soon 
be entertaining them again in coming attractions | 


Lobbies are loaded with posters on coming attractions! | 


Newspapers have been printing short items for three | 
months nearly every day about each coming attraction! The 
radio station has been playing theme songs three months in | 
advance, and telling about the attraction in which the theme | 


What Kind of a Showman Are You? 


a 


BALABAN. 
IS COMING TO. 


Official announcement of the ap-| talk(ng-fil 
Balaban to an} salesman | 
position 


charge of stage production for the! tractions, 


s of Chi-jin this bi 
beginning of that| tion plant 
will take his place} it #0,” : m 


Katz in| 
Publix / 
ding cir-| things 


Everyone in Publix is well ac-| 
ainted with “A.J.” whose gen- | 
as a showman, and sunny dis- 


: 
| most admired figures in show busi- 


a a oe ee 


} 
| 
| 
; 


short Param 
leased durin 


chased @ 


: 
| 
: and tr , 

Mr. FE “i ; 


by 


had sults fra 


j “7 
a vo, 


ew” 
fe 


a 


| peak ere 
| hottest ¢ i 
“That is, 


ay =| W 
sata 
'of an entirell 


the ¢ 


the 


: 


stead, we 
) single pie 
}an indiy 
conditic 
| im possi 
. what th 
| for P al 
| tional box | 
: 


ete 


to our fair 
each Pp a8 ire 
‘tain our cos 
‘tribution © 
’| founda 
‘day 7 
_that must 


PUBLIX OPINION, WEEK OF JULY 6th, 1929 


TOP GROSSES © 


product of vast box office possibili- 
face for the coming months, and 
ED-RUNS” being heard on every hand, 
les it might be well to offer you the| 

fit of everyone. 


be 


YOUR NEWEST 


ER-SHOWMANSHIP 


-y SA NNN ASA 


TELL YOUR 
PUBLIC! 


With the temperature 103 2 
and the New York “Crite- 
rion” as hot as a clarabow 
look, due to the lack of a 
refrigerating plant, ‘Four 
Feathers” broke its standing- 
room record on Thursday 
and Friday of last week. 
The theatre at $2.50 top, is 
sold.out for six weeks in ad- 
wi 


ULNAR AT 


“NATURAL!” 


Here are your “Big Shots!” 

Digest all possible information today on these ! 

They’re the BIG ones you'll soon get! 

They’re the ones that will give you a chance for EXTEN- 
IDED RUNS! Start your campaign on 
these, now, with posters, trailers, radio theme-songs, and 


SIONS to EXTE) 
news-stories ! 


1 


« .cast. 


suspense! 


SET 


“THE VIRGINIAN,” with Gary Cooper 
B. P. Schulberg wired to Sidney Kent 
is THIS YEARS BIGGEST! 
Its an outdoor drama! 

MORAN & MACK in “WHY BRING THAT UP?” 


»s Full Length roaring 


Their “act’’ 4s only part of a terrific 
Its another Extended-Run Extension for 


ship story! 
you! 


“THE MYSTERIOUS 


A | 


; quality attractions. 
4\take every advantage! 


CHEERS OF PUBLIX 


(Continued from page 1) 
entitled to for such meritorious 
product. 

“Weare not going to sacrifice 


Publix theatres to bad pictures, | 


even if Paramount should make 
some bad ones. However, there 
are no bad ones in sight. On the 
contrary, all of you who saw the 
previews given here -will agree, 
I’m sure, that Paramount is giv- 
ing us a good supply of super- 
We want to 
We want 


%3\extra pressure behind every cam- 


i |paign for Paramount pictures! 
B want to preach for increasing pre- 


B tion. 
8 | Mr. Koerpel. 
iB | spite conditions, improved.”’ 


I 


cision in our operations. I am very 


B | well. satisfied with the progress 
| we have made, and with our newly 
i) set 


up organizational scheme. 
Particularly am I satisfied with 


iB the progress in New England, and 


with Mr. Fitzgibbons’ organiza- 
I also want to compliment 


Even Florida, de- 


Mr. Katz also offered words of 


| praise for the results obtained by 


| A. M. Botsford, Lem Stewart, 


and a big 
that. it 


What a love story! What 


comedy-drama of back-stage-. 
man-for-man. friend- 


DR. FU MANCHU.” The 
amazing direction, casting, 


and spectacle scenes provide an entertainment unforget- 
vengeful Chinaman, whose cruelty masked 


“THE DANCE OF LIFE” 


4, Carroll, taithtully 
"What 


Burlesque. 
ment! Explain the 
and how! 
5. 

y 


ou've seen 


in “Canary 
identity! 


“POUR FEATHERS!” 
“Beau Geste” 
that provides you with something to think 

Breaking records 


“Grass” give you & 


“OHARMING SINNE 


and William Powell. 


RAK AKAD R AOE DOOOON 


cecal TC ——$—$—$———— 


repeat it in an ad, with a sensa- 
tional caption. 
Remember, these extended 


because the 


oeNer-—and it is abe 
EXTENSION that PU 
OPINION is now warning 
vou've got to get the habit of 
campaigning four or five attrac- 
tons at the same time. You must 
have @ special calendar-assign- 
ment-book at hand, with plenty of 
ideas on it. Your newspapers er 
print news of these pictures muc 
farther in advance than ever be- 


fore. 
in entertainment to 
apology jest has reached its 
' Only the in- 
d the 


city be- 


ewspaper re- 
; d dig out 4 


great. You'll need tha 
Vyocal imaginative help. 


a tear-jerker! 
reason for change in title is due to 
the general ambiguity of the state-show title. 
is “Burlesque” but not a burlesque-show. 


“GREENE MURDER CASE!" 
Vance, the detective, and his 
.” in this one. You'll never guess the 


the rest, now see the best. 


RS.” Brilliant 


| 


’s most surprising char- 


with Hal Skelly and Nancy 
ying. that huge stage hit 
What entertain- 


The show 
Its drama, 


Your friend Philo 
pals, outdo their ex- 
What a refined thriller! ! 


The makers of “Chang” and 
combined with a 


in hottest New York 


comedy-drama 
author of ‘‘Rain” and 
at the New York 
all-talking 


by the 


———— 
RAAB DSSS SSASSSOBO SOO OO ONION 


UBLIX ALSO 
BENEFITS BY 
KENTS TALK 


(Continued from page 2) 


Therefore, to maintain ourselves 
against possible future eventuali- 
ties, we must get our fair share 
of the return on each item of our 
merchandise. The big theatres 
are already wired, and are getting 
the bulk of patronage, and from 
these we must look for our great- 
est revenue. At the same time, 
we must not be unmindful of the 
interests of the struggling little 
theatre. We must do everything 
within our power to keep the little 
theatre alive, and to help it to live 

hanging times, and to 


: Dead Ones!” 


B|David J. Chatkin, and the Real 


Estate Department under T. G: 
Young, for its activities in recent 


i | expansions. 


|HERE’S LIVE 


TIP TO GET 
B. 0. RUSH 


Rodney Bush of the Publix 
Home Office Publicity and Adver- 


R|\tising Staff calls attention to the 
3 fact that the Perfected Living 


Sereen first won official recogni- 


S|tion a year ago with “Warming 
3} Up.” 

| film was more or less of an experi- 
| mental nature. i 


Prior to that time, talking 


ED-RUN EXTENSION FOR PICTURES 


1) GIANT FILMS WIN 


ANOTHER BIG 
PARAMOUNT — 
TRIUMPH 


For the first time in the history 
of filmdom, Paramount is present- 
ing to showmen an advance 
screening of the coming product, 
instead of merely telling in books, 
or in letters or advertisements, 
what is available. 

At the Atlantic City and St. 
Louis conventions, the following 
pictures were screened before 
wildly enthusiastic Publix and 
Paramount exécutives. 

“The Mysterious 
Manchu” 

“WHY BRING THAT UP” with 
Moran & Mack 

“CHARMING SINNERS” 

“THE FOUR FEATHERS” 
“THE LADY LIES” 

“GREENE MURDER CASE” 
“GLORIFYING THE AMERICAN 
GIRL” 

“JEALOUSY” 

“COCOANUTS” 

“THE DANCE OF LIFE” 
(“Burlesque”) 

Mr. Katz expects extended runs 
on all of these pictures, with ex- 
tensions of long runs for “‘Glorify- 
ing,’ “Moran & Mack” “Dance Of 
Life” and “Dr. Fu Manchu.” 


SAAL SELLS AN 
IDEA T0 THE 
CONVENTION 


Paramount salesmen at the At- 
lantic City convention were 


‘Dr: Fa 


In view of this shocked by William Saal, head of 


Mr. Bush suggests that theatres| pyplix Buying and Booking De- 


Bl celebrate the FIRST ANNI- 
3|VERSARY OF THE LIVING 
3 | SCREEN with a month of the new- 


est good Paramount. product. 


: That’s one way to induce a box of- 
3 | fice rush for those big ones you 
5 | have coming. 


\FIRE - LAWS 


ENFORCED 
RIGIDLY 


“Don’t Stall! Lame Ones Are 
is the instruction 
Mr. Katz has issued in the pol- 
icy of weeding out weaklings from 
manpower. “‘We can’t carry any 
dead wood. We've been tolerant, 
and we'll always be fair, but no 
| one has a right to be any more 
than fair!” 

Division Directors were instruct- 
ed to pass the word on to Division 
Managers, District Managers and 
City Managers to see that the 
strong and willing are encouraged, 
and that the dead-wood in the or- 
ganization is not earried any 
farther than is necessary to prove 
that it’s dead; that is, men incap- 
able of keeping up with the parade. 


FREE SUNDAY MOVIES 
IN PARKS AS LEVER 
FOR SUNDAY SHOWS 


As a lever to start sentiment 
for Sunday shows, the theatre 
managers association 
burgh are co-operating with the 
mayor in presenting silent movies, 
free, on Sunday nights, in the 
parks. Operators, musicians, and 
film exchanges donate services 
free. The summer missionary 
work will be followed up by a 
campaign for Sunday shows, ex- 

the signatures of those 
who attended the free movies. 


in Pitts- |= 


partment, when he asked to ad- 
dress the convention on some 
points-that Sidney Kent had ‘‘over- 
looked.”’ 


“Tl tell you fellows some- 
thing,” he declared, when he 
mounted to the platform. ‘I’ve 
got religion. I’ve got the Para- 
mount religion. It fsn’t hysteria- 
induced religion. It’s religion 
that I believe in.” 


“Publix theatres are going to 
play at least 75 per cent of all 
Paramount product, and from that 
on up to 100% if it is possible. 


| And more than that, we're going 


to buy the Paramount Sound 
Newsreel as one item of the pro- 
gram, and the. Paramount Silent 
Newsreel as another item for the 
same program. More than that, 
we're going to follow Mr. Katz’s 
idea to the limit in making some 
of these big Paramount pictures 
run into the extended engage- 
ments they deserve. I’ve seen 
these pictures, and I know what 
they’ll do at the box office. You 
fellows can go out and tell our 
Publix opposition what we intend 
to do, and you won’t be tipping 
off any secrets, because any e€X- 
hibitor who knows enough to run 
a theatre will recognize the money 
getting possibilities of the new 
Paramount product as quickly as 
we do in Publix.” 


_ ATTA BOY! 


Publix Opinion is again 
= glad to report that Jack 
- Barry, Director of Publix 

School, who re- 
cently became ill while tour- 
ing with his class at Atlanta, 


<0 Perna hak. Sena » 
op Satat: Sears 


--industry, he repeated ‘the qi 


“I wonder if it will last?” 
on the platform at the convention 
/ Atlantic City, and in the modest 


- him the whole-hearted affection of the public as well as that o 
estion he says everyone first 


nearly two decades ago, when the 
industry was -a btawling infant 
in vulgarly expensive diapers, | 

“They asked that question 
when the stream of nickels 
flowed into the tin cash-box of} 
nickelodeons, and they ask it yet, | 
in these days of the: luxurious 
theatre architecture that highly | 
developed entertainment made | 
possible,” he quietly began, just | 
as tho he was again modestly 
standing in the foundling days of | 


his first humble nickelodeon, | 


“talking to the boys.” 

_ Mr. Zukor didn’t make a) 
“speech.” Somehow, he has a 
manner, while speaking, that gives 
you the feeling of standing elose 
to him, casually yet confidentially, 
as one man to another in a heart 
to heart discussion of any interest- 
ing topic. And as you hear this| 
big little man quietly make a 
statement, it gradually dawns up-| 
on you that he has uttered some- 
thing that illuminates the dark] 
places of your own problems: That 
is thé secret of his greatness. For 
twenty years of Adolph Zukor's 
industrial history establishes the 
fact that his own greatness was} 
evolved from thrusting greatness 
upon others and helping them to| 
maintain it. 
' As; he spoke, one distinct | 
thought crystallized in the minds | 
of his audience—that to reflect .the| 
individuality of Adolph Zukor is to! 
reflect the creed of Paramount eel 
Publix, leaders of.the industry he | 
founded. The consciousness. of 
this fact surged through the con- 
vention like an eleetric current. 


Bright Future 
“Everybody wanted to know if 
the movies would last. Now they | 
ask it about the talking pictures. } 
I believed in the future of motion! 
pictures twenty years ago, and| 


now, more than ever, I can-see a} 
newer and brighter future for the} 


industry. 


going to remain in it. The asso- | 
ciates who have been with me. thru 
thick and thin will remain in it 
with me. J 

“The only thing in life that 
makes life worth living is the 
‘friendship and love. of associates. | 
My associates built this -business 
with me, and I will go on with 
them. The leadership of the in-| 
dustry that is Paramount’s, came! 
from the loyal efforts of the men} 
in Paramount. Nothing in the 
world will ever cause me to relin- 
quish the place you all worked so 
hard to earn. 

“These are changing times, ano! 
filled with surprising things. But! 
some things never change. All of| 
the money in the world could | 
néver tempt me to sell out my 
associates, for my associates mean 
more to me than all the money| 
there is in the world. ; 

Leadership Challenged | 

“Today Paramount's leadership! 
is challenged. In the past, it was 
by a large number of rivals, To- 
day the amalgamation of a great 
number of powerful elements are 
combined against us. We must 
maintain our leadership, but we 
must do it fairly and honestly. We 
don't want to win by hitting be- 
low the belt, for there is no satis- 
faction in that kind of victory. We 
do want to hold the place we have 
honestly earnéd, and boys, I know 
you'll go out and put up the hard- 
est kind of fight to keep Para- 
mount’s leadership.” 

Mr. Zukor’s message, unostenta- 
tiously delivered, was punctuated 
with a few reminiscences of for- 
mer associates, and experiences in 
‘the industry years ago. 
had finished, e 
quietly. , 


: 
! 


» Adolph Zukor, beloved founder and leader of Paramo 


} 


: 
- 
“As far as I am concerned, I am | 


search out and 
ssible facts and 
ter concerning 
eI your program, 
Ripe so successfully 
ronage. After you 
hat, you've got to 
ergy, imagination 


of Paramount sales exe: Looe M 
friendly manner that has given every ite 


MR. CHATKIN| 2282s" 


{ROT 


= that “the best informed 
= salesman is the BEST sales- 
man!” PUBLIX OPINION ~ 

Expressing perfect satisfaction! 2 Passes it on to you. 
with the personnel of Publix, and|@ Ue A te a 
even elation in countless individ- ANB AA MN 


ual cases, President Katz declared 
to his Home Office Executive Cabi- IENCE 
net that the coming program of pitt o 
theatre expansion will impose such) wna, Yi. 
a tremendous strain upon Publix. BEST JUDGE 
manpower that the policy of stern-| AF AsiJ J yw 
est meastres will be imposed. -{| J | 

“I am holding Dayid J, Chatkin, OF SELLING 
as General Director of Theatre) \ re ; 
Management, to strictest accounta-| epee 
bility for the development of the 


CT AT a A 


“Phe conflict of ideas that is 


| Tight kind of manpower, and tor! often presen’ in the selection of 


the maintenance of an organiza- shorts for a rogram, is also true 
tion composed only of effectives,”|in the matter of advertising,” de- 
Mr. Katz declared, “The situation | olared A. M. Botsford at the Ex- 
that faces-us will permit only that ecutive Cabinet meeting held in 
kind of policy. — | Atlantie City. “Eyery Division 
“We are expanding at a tre- Director, Division Manager, Dis- 
mendous rate. Fortunately we! trict Manager, and House Mana- 
have foreseen this, and the organi-; ger has his own conflicting adver- 
zation is manned by real show- Using ideas. Maybe they're all 
men. However, in the pressure! good. They all can’t operate at 
of growth, which will force men the same’ moment, however.” 
rapidly ahead of théir years and ‘The fundamental principles of 
experience, into positions of- trust advertising and publicity are as 
and high responsibility, we must! difficult and tediously learned for 
never be caught with a man un-| proper execution as are the prin- 
fitted for a post. I do not expect! ciples of law or medicine. They 
this will happen, but\if it does,/ involve elements, many of which 
there must be no temporizing, The easily deceive and tempt any en- 
pace is fast for all of us, No one} ergetic person into disastrous 


PASTE THIS | PRE. 
UPON YOUR ppp 
~— BULLETIN 


; 

“Bring likely young men into| 
he organization and develop them: t) 
Develop your assistant managers,| — 
treasurers, and others. 


| Atlantic City. 

| “Unless a man can leave 
present job in competent hands, he} 

|¢an't hope to be promoted out of! 

lit into a better job,’’ Mr. 

| pointed out. 
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CHALLENGED Sse 
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| ber the ve di 
ERSHIP. Scam 
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| 80 proudi 
: Mr, Ake 
| This year’s challenge to the in- struction 


|dustry will be answered by the He pat 


| leader in the form of a comparison duct of 4 

of earning-statements, according leaders, 

to Sam Katz, president of Publix, Paramoun 

addressing the Atlantic City con- sound-new 

vention of Paramount sales execu~/in August 

tives. 

“The trend has finally narrowed | General: 

the field to a point where instead Picture 

of Paramount and Publix easily of Commen 7 

|holding leadership in a large field | thoroly ‘am ihe 

of small contenders, today we face ipald glowing 

the problem of the combined 'Zukor and | 

strength of the entire field against | “The we 

y- | word of Ad 
“True enough, we have the na-/as his bond 

tural feel of leadership. Para-| tion. “He 

mount is the natural leader. Puyb- /and hun 

iix is the natural leader. f want! no one can 


: 


e , ‘ to gay fou, spe mw as s - eve De 
is able to stop, No one wants to.' dabbling. ‘There is nothing in| Vidal ee speaking as an in-| ever sam 


this organization, and particularly; Which to demonstrate the truth of 
in the last six moaths, has been| the saying that “a little knowledge | 
most satisfactory. The success of is a dangerous thing.” 
Publix is going to be a démonstra- 
tion of the driving force Mr. Chat- 


“Mr. Chatkin. has a tremendous/ Modern life except law and medi-| 
responsibility. ‘He will meet it, 1)¢ine to equal advertising and | 
am sure, for his performance in| Publicity for a proper field in | 


dividual, a natural leader makes | tensely Iq 
a bad second mate, and we can’t The A 
be in second place. The seat of success in ¢ 
judgment is in the earning state- dustry is ev 
ments. of those’ 
“We have a tremendous factor | me at this 
in our favor, in addition to our | same men been 
habit of leadership and’ policy of | fifteen years 


agi 

/ Pquality. That factor is our man-|of the fae) th 

kin can apply, and the resistance| | pam A dye, e dio ur man | crown ae As. 
to fatigue and. willingness to sup-| SD Re ofner organization can . 


Chatida's tuber ee ra MIR ACLES DUE | 
BYRD GOT ALL | 
PARAMOUNT 

RADIO SHOWS | 


More miracles are in store for 


‘| the theatre goer, it was discovered | 


Twenty-four hours after Mr.| at the Atlantic City convention of | 
Zukor, Mr. Katz, Mayor Walker| Paramount. — 
and Captain Akerson had given The first one ia the : 
' » ie perfection of | 
radio addresses, assisting the color with the living screen, and is 
Paramount stars film-broadcast already in successfyl use in tan | 
to. Commander Byrd at the South P 


i, a oe 4s »*? ’ 
Pole, the convention was notified pl Uae, purieaque” and several 


- e ~ ; 
that they had been received per. | age. Pig nee super-specials | 


fectly b: omman n : 
his BB. a Beene hay gM ony The second one is the new 'wide- | 
mouat’s représentative in Sidney, | ®lm, nearly twice as wide ws the 
Australia also cabled to say that | %t@ndard size, with sound track, | 
he had caught the entire program | This makes huge pictures and inti-, 
too, mate detail possible to the audi-| 
; ence a8 never before. Also, it| 
————————== == | will provide for the coming of the 
Suddenly, his audience biasted| third sereen-miracle (soon due) 
the quiet room.- A joyous, rever-| Which is ‘the recently perfected 
berating cheer! Unlike any other| third-dimension, or depth-photog- 
cheer you've ever heara, for any| Taphy. 
man or any cause. Hand-elapping . 
and “Hooray For Paramount!” in 
deafening bursts. The 


suiblittes. hie fa ee, device in| 
oped or be-| stage and 


audience, fondly hoped 
lieved were theirs, too, as 1 
they had such a ms 


ration and for a 


Gt 


boast of the quality of manpower |™ount, ~— 

Paramount has. No Organization! “Tt is en 
can approach Publix for its gkill- friendship « 
ful showmanship and trained per-'ty that mal 


4 |} sonnel] It has taken ue years to If you aan 
0) |develop ourselves and to possess pany you) 
| within 


ourselves the indi idual | not be Joval 
qualities that make a perfect or- | with tomorre 
ganization ant char 


|or any o 


CAN YOU USE\masum 
THIS IDEA corporation — 
IN ADS? 


such conti 

tion as th 

- — i bas 
Everything that vaudeville, 

opera, musical comedy, operetta, 

drama, melodrama, pantomime, | 

silent pictnres, or anything that 

ever lured crowds in the name of 

diversion, is now in possession of | 

“the new show world” ——the living 

screen of the Publix Theatre 

(Name Your Own Theatre), Thig| 

is one more box office idea Your! 

Editor brought back to Publix | 

from the Atlantic City convention | 4 

of Paramount sales executives | camped, 

You had it once. in effect, in Mr. | Bea 

Katz's talking-trailer, and also in| 

Previous issues of PURBLIX 

OPINION, but here it is in more | 

emphatic form 


> ov . >] 2 r 
| DON r SELL SHORTS “SHORT” 


Here's a 800d selling thought! 
that emanated from the Para-| 
mount sales convention in : 
tie City: a 


Don’t sell short on your Para.-| 


Shorts! The public 
to go long on ‘em!"’ $9: pork 
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IT PROGRAMS 


NOTARIUS 


m discussed in all of its ramifica- 
program, with due consideration | 
Operation has been told. 
ith the thought that good Acts 
and should be called to the atten- 


BEFORE THEY 


PUBLIX OPINION, WEEK OF JULY 6th, 1929 


IGENUITY | 


Yoking Department 


The sell- | 


Vigor as the feature -picture. 


MUST SELL ’EM 
LEAVE HOME 


The best way of combatting the| 
beach and general-outdoor opposi- | 
tion these hot summer days is to| 
thoroly sell the public the idea} 
that your theatre is a cool and| 
comfortable entertainment center | 
before they leave their homes. 

“Tt is most essential that the 
prospective patrons be sold on this 
idea before they get started to the 
beach, the golf course, or any sum- 
mer outing,’ declares Milton Feld. 
“Once they leave their homes, it} 
is too late } 

“Consequently, it is imperative | 
to reach the homes. One of the 
most effective means of doing this 


ceries, of which there are several 
in every town. The circulars is-| 
sued by these stores always get| 
into the homes. Good selling copy 
on the back of these circulars, 
faciliated by the fact that one is 
not limited in space, is one of the 
best ways of putting people in the 
frame of mind to visit your thea- 
tre for good entertainment in com- 
fortable surroundings, before leav- | 
ing the house.” 


WOMEN BOOKERS| 
A GREAT HELP, | 
SAYS SAAL | | 


Girls in booking departments 
are valuable aids because of their 
intuitive ability to ferret out the 
tendencies of motion picture au- 
diences, composed largely of wom- 
en. according to William Saal, | 
head of Publix Buying and Book- | 
ing department 

He points out the valuable work 
being accomplished by Mrs 
Blanche Bray Boyle, who has be- 
come one of the notables of the 
organization, thru her uncanny 
knowledge of film and audience 
reaction Mr. Saal also points 


with pride to Miss Nettie Solomo- | 


e Talkie, 
eed The | 

and 

that 


i 
i the 
0) if 
then our 
on a 
poe 


t “‘Eter- 
ection 


wy 
nuit 
ie 


| 


Dp" | 
the| 


part | 
of | 


only 
well 
§ 


»iStrand Theatre, 


an AY 


is 


\tifieate (paid for by the photog-| 
\rapher) was presented 


witz, of Chicago, who has been as 
sistant film booker in Great State- 
Publix operations, but ‘who re-| 
cently was promoted to be chief 
booker. 

‘This is a business that depends 
upon women for 80 per cent of 
its patronage,” says Mr. Saal 
“Therefore, I think a womans 
viewpoint is necessary in consider 
ing film product for the theatre.” 


& K USHERS 
START APPLAUSE 
AND SINGING 


in line with the Publix idea of 
encouraging the applause habit in 
sound theatres, the Publix-Bala 
ban & Katz “Harding” in Chicago | 
encourages its staff of ushers to | 
join in community singing with | 
the organist. Usually the ushers 
are in dark corners of the theatre, 
unnoticed, but the effect is in-| 
stantaneous on the audience. | 
“Make ‘em applaud!” is the Hard-| 
ing slogan and a good one for| 
every theatre to adopt. 


“SONY BOY” TIE-UP 
A “Sonny Boy" tie-up which 
Manager Walter M. Feist, of 


Finkelstein and Rubin-Publix 
Paul, made 


photographer 
A cer- | 


St. 


with a prominent 
proved unusually effective. 


upon re-} 
at the. theatre entitling 
to one photograph of his 
The photographer 


quest 
rer 


PARAMOUNT SOUND-NEWS 
CAMERA TRUCKS READY 


The line-up of Paramount Sound trucks shown below is only 
part of the mighty fleet which now encompasses the entire world, 
located in hey towns. Each Paramount News Bureau now has its 
own Sound Truck. 

OBE Sc! pack Gap aberapegh ne Bagger be released on a basis of 
2 Bae ugust Ist. anuary it is planned 
have two issues r ini pig cs ve Pad z i i 

Delegates at the recent Paramount Convention who saw and heard 
the first output of this product enthusiastically proclaimed it to-be 
far superior in quality, tone reproduction and general excellence 
to any sound-news now in existence. 


YOUR NEWSPAPER 


Acceptance of PUBLIX OPINION as a popular and 
useful service station for theatre operators is demonstrated 
many times in almost every day’s mail addressed to the 
Editor. Among the things to get the biggest mass-result 
that have come to our attention in a long time, are the 
“Performance Check” charts. prepared by Jack Barry, 
of the Publix School For Managerial Training. 

A number of executives, notably J. J. Fitzgibbons, 
Oscar A. Doob, and C. S. Bassin, have had the charts re- 
printed in handy booklet form, and passed out to em- 
ployees. The charts were printed in Publix Opinion in 
connection with the regular article giving a 2-weeks 
resumé of the work covered in the school, which articles 247 
managers asked for at the suggestion of this publication 
The articles have been temporarily discontinued due to 
the illness of Mr. Barry, but they will re-appear as soon 
as he has recovered. ; 

Other executives have made booklets of editorials 
printed in PUBLIX OPINION, urging that they be 
read again and again. 

Your Editor has frequently urged you to offer sug- 
gestions as to ways in which you can be better served 
by this publication. 

For some reason, suggestions have not been forth- 
coming. 

The growth of PUBLIX OPINION’S reader-interest 
and popularity has been entirely too slow, due, of course 
to the fact that lack of constructive suggestion from you, 
is limiting its possibilities. 

As soon as everyone who is on the mailing list of the 
paper accepts our invitation to join the editorial staff, 
PUBLIX OPINION will porportionately increase in value 
to everyone in the circuit. 

The editor is neither exclusive nor proud. “He is 
eager to credit everyone for useful contributions. The 
only kind of contributions we don’t want are boot-licking, 
or “yesing’’-stories. “Knock” if you must. Boost if you 
can. 

Your Editor is taking Mr. Katz at his word, when he 
says “Dig in and Dig Under And Raise Hell Until We 
Get Ourselves and Our Jobs Functioning Perfectly and 
Effectively.” 

You, too, may take Mr. Katz at his word! 


tent tt 
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PRESTIGE 
-PAYS! 


How’s your prestige in 
each departmefit of every 
newspaper office in your 
town? Keep it up! Here’s 
why! 

An opposition, theatre in 
Chicago was sternly rebuked 
by all the newspapers thete, 
when an attempt was made 
to insert an ad saying that 
their shows were always 
clean, and inferring tHat 
others were not. The ad was 
placed during the peak-mo- 
ment of a particularly ob- 
noxious censorship fight. 

The smart-aleck thought 
he could boost his own 
status at the expense of ri- 
vals whe were on the defen- 
sive of an unusually unfair 
. fight. The censors had turn- 
ed down a film, but finally 
permitted it for adults only. 
This gave to the opposition 
the idea of writing a nasty 
slam, which was not printed, 
due to the high standing of 
Publix theatres in Chicago. 

If every city in the Publix 
chain had such prestige in 
the newspaper offices, most 
of our worries would auto- 
matically cease. 


B’WAY DISCOVERS 
COOLING PLANTS 
AS LUXURY 


That New York, which is also 
the capital of Boobdom in the 
United States, has just discovered 
the ‘‘freezing plant,’ is indicated 
by the current issue of ‘‘Variety,” 
which carries as its principal front 
| page story the fact that refriger- 
| ated theatres are doing peak-busi- 

ness during the hodt-spells. 


“Variety” tells of astonished 
| natives who bring the whoie fam- 
| ily to stand in the lobby, simply 

to cool off. Also the fact that 
the .pieasantly cool blasts from 
| the open doors of the Paramount, 
| Rivoli and Rialto theatres on 
| Broadway make an important 
“ballyhoo’”’ for passing crowds. 

} All this is interesting, but not 
news to Publix showmen in the 
field. Twelve years ago Chicago’s 
| Balaban & Katz-Publix “‘Cenitral 
| Park Theatre’ discovered. that 
| fact, and profitably capitalized it. 
It was swiftly followed by every 
other Balaban & Katz-Publix the 
atre, and also by theatres in many 
of the midwestern Publix part- 
nerships. The first New York 
theatre to have a refrigerating 
plant was the New York Para- 
mount, built two years ago. Now 
all Publix theatres in New York 
| have them. The opposition is not 
yet aware of the fact, but the 
public is. 


“KEEP GIRLS AWAY?” 
| STUDIO HEAD TELLS 
| CONVENTION 


Jesse L. Lasky, Vice President 
of Paramount pictures, and head 
| of the film production department, 
| at the St. Louis convention, urged 
fected within hearing of his 
| voice, to pass the word ‘‘to keep 
)girls away from Hollywood.” He 


dreds clamor for every job. “ 

“The story of the pretty but un- 
trained girl rising to stardom is @ 
myth,” he said. ““We haven't time 
to sift out the ones who might 
Therefore we have 
our own ways of finding talent 


have ability. 


We don’t want anyone until we 
send for them.” 

Publix Theatre showmen who 
want to be of service to their fel- 
low townsmen, as well as to the 
industry, will pass this word along 
to newspaper writers in every 


AMBITIOUS MICKY 


A singing typist in Paramount 
offices in California was acciden- 
tally overheard, and given a job 
in a forthcoming talkie. Mickey 
Finn heard of it, and started to 
whistle again. He will live, hos- 


; declared that there is not enough 
work to go around, and that hun— 


| 
| town. 


. ny Boy.” 
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BRIGHTEN UP 
YOUR HOUSE, 
SAYS FALGE 


By Francis M. Falge 

The average amusement seek- 
ing person is in a holiday mood. 
He is already cheerful, and 
should be kept so. The less for- 
tunate, however, is in need of 
being amused. A drab tomb-like 
theatre is not the kind to send 
him away in a more cheerful 
frame of mind. That is why our 
de luxe houses are marvels of 
architecture and why every man- 
ager should attempt to make his 


theatre cheerful. 


In discussing theatre interiors, 
this was lightly touched upon. A 
words regarding the 
lobby may be helpful. The front 
and lobby is your nearest gontact 
with the person on the street and 
often it must keep him happy 
while waiting for a seat. It is true 
that your signs first bid for his 
attention, but it is a sag ee 
and cheerfulness of your lobby Manager of Keith's Hippodr ? 
that welcomes him in. + Pe ee oe, Tllade! 

Bright lobby 

If it is necessary to make him 
wait in the lobby, it is certainly 
not good showmanship to drown 
his cheerfulness and allow him 
to ponder on the injustice done 
him and resolve he never again 


few more 


will wait in line. 


Brighten up 


your lobby and give him the right 
start just as a producer does on 


the stage. 


Other parts of the theatre do 
not require as much brightness as 
the lobby, but carefully selected 
schemes of colored light are es- 
sential. Avoid white light and 
use colors which tone up the oth- 
erwise dull and often soiled walls, 
and add highlights of color with 
lamps and wall brackets. By all 
means disguise or discard ugly 
emergency light fixtures if afflicted 


with them. 


Last but not :east in the need 


for cheerfulness, 


are the rest 


rooms. To definitely determine 
their box-office value, have them 
watched for a short time to see 
how many people use them and 
how many people stay to chat or 
smoke. If the test is satisfactory 
you are one of the managers who 


are benefitting by 
publicity medium. 
is merely a room, 


this valuable 
If this place 


proceed at once 


to liven it up by the addition of 
a floor lamp or two, by a pleasing 
color scheme, by subdued lighting, 
by well lighted mirrors or embel- 
lished furnishings. Then count the 
increased number of people and 
you may be sure the effort will be 
rewarded at the box-office 


PREVIEWERS 
WILD OVER 
BYRD-FILM 


Motion pictures of the ice-bound 


Byrd expedition, 


taken by Joe 


Rucker and Willard Vander Veer, 
Pardmount Sound News Camera- 
men, were sent back to civiliza- 
tion a few weeks ago on the last 
ship to leave the gateway to “‘Lit- 
tle America.” 
at the St. Louis and Atlantic City 
of Paramount exec- 


conventions 
utives. 


These were shown 


Publix officials who saw them 
urged that some of the shots be 
released in forthcoming newsreels, 
to build up public interest in the 
Byrd picture when it is released 
next year, but whether this is to 
be done or not has not been de- 
cided. Suffice it to say that when 
the expedition returns, you'll have 
a picture that will be a mighty 
drama, punctuated with a humor 
and a daring the like of which 
has never before been recorded. 

If you can get some stills, or 
pieces of those films, by all means 
use them for lobby display posters 
to tease along the public interest 


in the film. 


HAE, SAL Loy Me: 


wee 


‘ 
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MAURICE A, BAKER | LAWRENCE I. BEARG 


Theatre manager, stage director,| Lawrence I. Bearg, manager of] H. F. 
author, song writer, st Phe mu-|the Scollay sau gi 
8 a 


another col- 
lege man who 
was not 


theatre game. 
After radu- 
ating rom 
college, Bearg 
got a job as} 


Lasky Film| 
Exchange 
Boston. One 
week later, | 


signed as as- 
and produced several 


of amateur thea rtoute 
He was in the N Navy pat a the| re Allston, then operated by E. H 


World War. 
rise was a - done and included 
Previous to his affiliation with|the ip of the “Central 
Publix, Mr. Baker was connected Square.” 
with the B. F. Keith Enterprises, fae. a the “Fields Corner,” | manager 
having been assistant manager of| Pore 


Olympia 


B Olympia Theatres. Inc. for! wh. h 
roadway theatres in New York, us yers, he sent Bearg on Donny , 


as well as substituting for thela tour of inspection covering all 


In Publix, he has managed the 


“ A ci l d ye 
“Capitol,” Miami and the “Mosque,” |troit. Steel licking ¢ 


He also studied ligbting at 


Richmond, before being assigned Nela 1 ay Cleveland Jpon the 
to his esen com ion of his tour, he returned AL FOURME 
fax rement Dost at the “Col-ito the “Capitol” Ailston, from T 
where he was assigned to his A cosmopolitan student of the- 
present post. atre management is Al Fourmet 
ey manager o f 
ADNA M. AVERY T. R. EARL the “Empire 
San Antonio 


Adna M. Avery, City M oflana After aduating from Purdue 
McAlester, Oklahoma,’ is a is a  Produet eb ee, ai or 
Bar- gineering de 

partment T 


; R. Earl, man- 

e is ano a 
ger of the 
of the legion Imperial The- 
Publix show- ville N.C 


got a job at 
the B& K 


u: ‘ Tivoli Thea- 
CAE LE Se tre, Chicago 
Ci ahoma as a doorman 
ty. In three It was not 
years he - long before 


he was pro 


vent him Tivoli and City and nu- 

jag the Mane then of the) Al Fourmet aie weners 

agers School. Oriental states. Th . 

Having a flair, he wally 

ter which for publicity really started to travel and 

he was sent he @irected| {Udied =theatre management in 

ts the “Capi- publicity and China. Japan, Java, South Amer 

tol, ne ee T. R. Earl advertising ai ihe ee D sarees Hol 

? =i ‘ for Publix an anama He 

Adna M. Avery — then to|theatres in Asheville, N. C. and has worked ir every department 

“Capitol,” |then he wae made manager of the|\°f the theatre from janitor to 

Oklahoma City where ny? remained |“Strand” | ane from where|™&nager and has a wide interest 

$ until August, 1927, when he Mag oo ase ed to his present|in music, public speaking, adver 
assigned y 8 his present position tising and business management 


Feecracengcsteeesteesntrecnceesegestc 


old all passes picked up and the hold 
rea- ers of same referred to myself 
Few of the fiends had the guts to) 


sepa sent peaher follow- | take pong aaa ¢ the age was | terprises organization, of which | 
communndintion PUBLIX | that i up nearly 600) Publix recently bought a half : 
OPINION’S campaign against | passes. None of the holders of |terest, sles ‘“— 

the pass evil: same were entitled, by any stretch pledged their faith andj 


ich of a liberal imaginati 
ee: is Boke agination, to free 
7 courtesies of that House. 
Editor, Publix Opinion. In another case where I suc- wes 
I commend you on your policy|ceeded a manager, I found that | 
of pounding the pass evil hard.|he did not wish to inconvenience | 
It is indeed an evil. I'll take the|the fiends by compelling them to | 5, 
liberty to correct an impression|make a personal request to him rv 
given by your articles, which is/for flukes. He adopted the high- 
that old fashioned showmen put/ly convenient method of handing | 
out passes freely. My career cov-/a full pad of passes—about 100 to| With 
ers every branch of. public enter-|the pad—to each fiend, with a/|™*t™'. °*f 


Jr 


od 
tainment, except the Carnival, and| suggestion that they date each | thom sew enPey with this Associa- 


I can say ‘with all the emphasis| pass as used 
at my command that no showman 


ing you 


“Picture House” managers. 
seem to place no value at all on be turned down, should | *** "*** 
their valuable merchandise. buy admissions. My attitude seems | 
I succeeded managers, in two|logical, to me. 

' In many instances I learned 
to pass fiends actually staggered |that even the pass fiends agreed 
me. They were rated as good|to my views. Some were huffy at 
managers too.- Assuming direc-|first, but on later acquaintance 
tion of a certain Theatre two years |they revealed that they had little | 
ago, I interviewed persons who|or no respect for the managerial | 
presented passes at the door to/ability of the philanthropic man-| Mr. 


was 
a ate kes cee At et ae me for 


: 
i 
3 
if 
: 


for the sound busi 
tng So appess Natlgarent:” tne sou | dees of showmanship, yond apmet 
that on the third day. I ordered | Publix managers, edly teaching | Home 
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MEET THE BOYS! 


ympia scl “Temple,” 


H. F. Kayes 


son and sistant man-|ton Times 
vaudeville acts and was a director Lawrence I. Bearg ret) Mayer arse to Publix in 1926, 


Gordon’s Olympia Theatres. His|Mass, being later appointed as- 
sistant manager of that theatre. 
9 lg the “Capitol,’ Shortly after, he was promoted to 


Bedford, and was later transferred 
Keith's Fordham, 8ist St. and When ¥ Wiliam P. Gray took over|to the “Broadway,” Chelsea, from 


||MARcUS FORG 
PLEDGE FATA. Paco 
TO PUBLIX 


Members of tt the L L. Marcus En-/} 


jloyalty to Publix in a tele 
ram | 
which they sent to Mr. Sam Dew 


The telegram read as ee al 


| Dembow 
Publix Theatres Corp. 
| Paramount Bidg., New York. 


According to my niggardl { percent support. Greatly appreciate 
ever handed out ducats like the/|ciples, every person, camept © few ior ‘os year heer Onwala im anwint- 


privileged persons that cannot dip- | yeu ane 4 with this ventas. Kiede 


Dembow 
I believe that they respect- | lette responded with a 
r to Mr, Lo 
i my ote attitude. | which ht mont uls sarees in 
closing, again commend | appreciation of — ®s sincere 


plete co-operation of 
Office in th the 
tion of their business et 


es, manager of the 
gy es e., learned 
the knack of 
putting on @ 
show every- 
day in @ 


many a news- 
paper ~- train- 
ed man he 
took to show 
business like 
a duck takes 
to water. For 
several years, 
he worked on 
Brockton and 
Boston News- 
papers, cover- 
ing three 
Publix thea- 
tres for two 
years as the- 
atrical editor 
of the Brock- 


Superintendent of the 
Theatre, New Bedford, 


of the “Empire,” New 


came to his present the- 


another Man 
agers School 

radyate. He 

as been in 
the business 
over fifteen 
years during 
which time 
he Was asso- 
clated with 
theatres i hn 
San Francie 
co, where he 
wae born 
Oakland, Los 
Angeles, New 
York South 
Carolina 
Ueorgia. Flo- 
rida, Kaneas 


tHe oo eos 
ee = 


m7 
j 


Salt "fetk, cea. 
June 2th, 195%, 


Loyalty and one hundred 


Morris Claween 


get al 
industry. 
p his theatre. 
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CAN YOU SELL THIS!! 


feel pit ype of what Publix Opinion has been reiterat- 
antly, appeared as a+ 6x15 inch ad in all Ne k : 
IT SHOCKED BUSINESS MEN, PROPERTY OWNERS. ECONOM. 
ISTS, CENSORS, REFORMERS into a respectful attention towards 
motion pictures. It will do the same for you. When your com- 
munity realizes that INCOME as well as recreation is brought to 
them by your theatre, you'll have fewer reformers trying to butt in, 
and MORE LOCAL ASSISTANCE. Make carbon copies, and see 
if you can get it editorialized, as well as an ad-tieup which your 
newspaper display salesmen can easily sell for you. 


TIMES SQUARE 


drives a wedge of silver light 


into foreign markets 


HOW THE NEW YORK AMUSEMENT CENTER SERVES ALL AMERICAN INDUSTRY 


NOVELIST visiting Greeve sow 
American barber chairs im © 
Greek “tonsorial paries.” Inquiry re 
vealed that the proprietor hed seen 
them in an American motion pleture, 
and bad purchased then, to his greet 
profi 
A mancfacturer of sewing machines 
received mysterious orders from Se- 
matre. A favorite cineme sctress had 
used one in a picture. 
Orders for 2 certain Almurican autor 


NEW FICTION DEPARTMENT 
STARTED BY MICKEY FINN 


Now We Have A Fiction Department! The many truths 
PUBLIX OPINION has been publishing, get to be a terrible 
bore, so ever alert in your behalf, we have arranged a most 
entertaining fiction department, guaranteed second to nothing 
at all. This department will be conducted by your old friend 
Mickey Finn, who for weeks has been buying the best output 

. of stories the market affords. This first story is from the pen 
of his sweetheart, 13-year old daughter of a big Flushing 
sewer executive. She from Good Shepherd’s Girl's 
School a year ago, and has since written many interesting 
things on the walls of subway stations, washrooms, and other 
mediums of literary expression. If you like this story, Mickey 
will invite her to write another. Just notify Mickey Finn, and 
save money for his fun-budget! 


—By CLARISSA BATHWATER— 
(Noted Authoress, Adventuress, and Waitress) 


SG Si 2a 
“The trouble with this blankety blank town is that every 
sonofawitch in it shops by mail out of a chain store catalogue!” 
exclaimed Antrim Wogglehip, the principal merchant on Main 
Street, as he came into the office of the Theatre Advertising 
Manager to ask for a ‘pair’ for tonight and an ‘extra pair’ for 
his Aunt Minnie. He got them because he’d let the billposter 
put a half-sheet card in the window, back of a chaise-longue 
where it couldn’t be seen, and another on his barn in town- 
ship four. 

“you” re|something for 20 per cent more 

right,” an-|than a catalogue offers. 
swered the| “You lousy stiffs! ' Instead of 
Advertising |demanding free tickets, and help- 
Manager, hap-|-ing ruin the theatres, you all 
pily, for he jought to chip in and pay for full 
had been fired | page ads for every theatre in town, 
that day, and|jevery day! You ought to pay a 
was en route |twenty-per cent gross-sales royalty 
to a new job|for advertising tieups with the lo- 


ee 


The Godfrey Building st Seventh 
Avene and 4%b Street, has been 
called the cradle of the moders cinema 
industry. Since it was opened the 
Irving Trost Company bas maintmaned 
an important Benking Office there. 

For many years this Office ac 
served the special needs of heading, 
stage aod motios picture executives, 
collatersl interests, sud the growing 
retail trade of America’s amusement 


writing copy 
for the Scott 


poration. 
: “That's what’s 
the matter with this town, and 
\that’s what was the matter with 
the job I just got fired out of. 
| Also, that’s why I'm now going 
to tell you where you.can kiss me 
| goodbye, and why you and your 
fat wife, and your bald-headed 
| Aunt Minnie aint going to get any 
| free ducats from me for this opera 
house. Also, it’s why a big slob 


Clarissa Bathwater 


capltal. And behind these epeciined = | Hike you is going to get told how 
services have stood all the rewerees =| Poen into where you can go!” 


of ome of America’s largest banks. 


Senting Offices te Zt important centers revgheut Greater New York 


| “Wh-h-h-h-h-hhhhat!”, whatted 
| the astounded Mr. Wogglehip. 


Adolph Zukor when Adolph didn’t 


|For once he was so nonplussed he 
t RVI N G T RU ST ( OMPANY 22: recite that he knew 


___ |have a dime, and that Sam Katz 


en tol f 


_ merchants, | 
put over a) 
shows | 

. They 


perambu- | 
‘stays in| 


and eyes 


whose | 


ir theatre. 
Tell it to 
to tell 

as much as 


e circle of de-| | 


i This is the 
the attacks of 
, Shake-down 


anti- | 


: 


: 


BALLYHOO RECORD! 


Here is one of the new ballyhoo records which the Home Office Advertis ng Depart- 


|had been his Aunt Minnie’s favor- 
ite pupil in the high school biology 
class of 1908. 


“Nuts! You’ve been frighten- 


lwas his buddy, and Sam Dembow | 


| eal theatres that bring the popula- 
\tion of this lousy flea-bitten town- 


Tissue Cor-|ship down to your snatching- 


| distance twice a week. 
| “Don’t you know that for, ten 
years the war-tax records show 
lthat the entire population of every 
icity, village and hamlet in Amer- 
‘ica bought popular-price theatre 
tickets.on an average of twice a 
| week, for the full period. Don’t you 
| know that now that we have freez- 
jing plants, better theatres, and 
lbetter entertainment, the crowds 
jare bigger! Haven't you noticed 
‘theatres boost real estate values? 
“I’m glad I got fired! I'm glad 
{to leave this lousy town, and I 
ihope you all get dysentery! Yes, 
land I hope your Aunt Minnie gets 
jit, too! And when it happens, I 
lam going to start a strike in the 
shipping rooms of our plant! 
bic *7ehe Advertising Manager burst 
jinto a fit of hysterical weeping, 
|for now he could no longer wear 
| his Joy Club button. Mr. Woggle- 
hip stood silently picking his nose. 
“Just then the House Manager 


ment is now able to furnish for all theatres The record contains the song ‘“Louise”’ and 


ing’ theatre managers here for} z 
|years, and so have all the rest ot | MT: Fuddlegap, walked in. In- 


a ballyhoo talk about the picture, ‘Innocents of Paris " stating that tf ts now playing 
at this theatre It is designed to be used on amplified equipment in front of the 
theatre or in @ store window with the proper theatre plecard attached. These amplified 
phonographic equipments can be secured by proper tre-ups locally 

At present only this record is on hand but if there is a suff cient demand,, ballyhoo 
records will be obtained on outstanding coming pictures such as “The Dance of Life, 
(Burlesque). “ hy Bring That Up?” (Moran and Mack), ““Glorify ng the American 
Girl.” etc. Ifyou want em write to A. M. Botsford for them. They're great attention- 
grabbers it they can form interested huddles aiong Broadway, they can do the same 


in front of your theatre 


you peanut peddlers on this lousy | 
lstreet. You all get into this thea-| 
litre for nothing, for no reason. | 
|You can keep it up, too, for all I} 
|give a -dam, now, but now you’re | 
| going to get told. 

| “You're all a lot of fatheads! | 
| You've all sat back on your hips | 
and let your own businesses g0 to | 
the chain stores and the mail or-| 


|der house, and you've helped) 


throttle this theatre by demand- 
ing free ducats for cards in win- 
dows, and you've encouraged the 


‘wives of your idiot employees get 


great saviours of public morals by 
sticking knives into this and every 
lother theatre in town. 
joan everything you could to keep 
erowds away from the theatres 
You fatheads! 
“Phe only public demand in 
this lousy town that CANNOT 


BE FILLED BY MAIL could be 
supplied by the theatre. We} 
could get people up off their 
fannies at home, and out onto | 


the street with the lure of en- 
tertainment. We could bring 
‘em down town, and into town. 
We could bring ‘em, do you 
hear me! The theatres! Only 
the theatres! Not the stores! 
Nor the preachers! Nor the 
radios! The theatres could 
bring ‘em! They could get po- 
tenial Suckers within snatch- 
ing distance of the boob-traps 
you burglars operate, when they 
come to the theatre! 
‘When they're that close, 
you've got a chance to sell ‘em 


newspapers to stick us with a gyp- | 
rate, you’ve let your wives and the | 


their pictures in the papers aS) 


You've | 


stantly Mr. Wogglehip began: 

“This guy has insulted me, Mr. 
Fuddlegap!”” he exclaimed. sg | 
came in here on a gentleman's 
errand, and he insulted me as 
I’ve never been insulted in my 
life! Me, the President of the 
City Pollyanna Club, the vice- 
president of the Loan & Trust, and 
the biggest general store owner in 
five counties!” 

“Aw-w-w!’’ answered the House 
| Manager. “Don’t mind him! 
| He’s nuts! All Advertising Men 
lare nuts! You know that! Any- 
way, he’s fired, and his job is com- 
lbined with mine! The company 
saves and I apologize for him! 

“Well, now, that’s more like it! 
That’s fine! Congratulations, Mr. 
|\Fuddlegap! Now my aunt Minnie 


ORGANISTS NOW 
DEVELOP DRAW 
ON OWN MERIT 


Balaban & Katz-Publix show- 
men in Chicago, convinced that 
the all-sound policy puts all thea- 
tres on the same level except in 
point of excellence of showman- 
ship within the theatre, are mak- 
a drive to develop the personal- 
ities of organists. Atmospheric 
sets on the organ console, special 
publicity promotions, and com- 
munity singing, now are the prin- 
cipal methods, but others are de- 
veloping in proportion to the or- 
ganist’s ability, appearance, per- 
sonality, ete. Song-teams in lob- 
bies, at the music-sales counter, 
also enliven the theatre. 
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L. J, FINSKE 1S} 


NEW DISTRICT 
MANAGER 


Leaving his legal practice in 
Michigan City, Indiana, just two 
years ago to enter the ranks of 
Publix via the Managers School, 
Louis J. Finske, attorney, keen 
business man and showman, has 
just been promoted from City 
Manager of Kansas City to Dis- 
trict Manager of Kansas City and 
Denver. 


Finske's 
first contact 
with the show 
business was 
when he 
operated an | 
amusement 
park which 
had gone 
bankrupt and 
of which he 
was appointed 
the receiver? | 
So attracted | 
did he become |} 
to the amuse- 
ment industry } 
that he de- | 
cided to give 
up his prac- 

Louis J. Finske tice and learn 

the theatre 
business It was with that in 
mind that he enrolled in Jack} 
Barry’s Theatre Managers School 

Upon completing his course 
there, Finske was assigned’ as as- 
sistant manager ‘of the Alabama 
Theatre, Bim ingham. He was so 
successful here that he. was pro 
moted to manager of the Rialto, 
Kansas City. It was not long be- 
fore he became City. Manager of 
Kansas City and now, District | 
Manager. 

In the opinion of many of his 
seniors in Publix, Finske possesses 
all-the qualities of the ideal show- 
man He presents an imposing 
yet pleasing appearance, being 
over six feet tall and possessing a 
pair of shoulders which won him 
athletic honors at Notre Dame 
University, where he received his 
degree. He is a keen thinker, rich | 
in imagination, endowed with an |} 
overabundance of enthusiasm, well |} 
organized and thorough. 

With him nothing is left’ to 
chance. Everything is i>) 


| 
| 


planned out in advance. As sug- | 
gested in former issues of Pub- 
lix Opinion, he always carries a 
notebook around with him in 
which he jots down anything 
which might come up during the 
day. He is a born leader. His 
pleasing personality makes him | 
beloved by all his staff and be 
cause his outstanding executive 
abilities and congeniality are so | 
much a part of his life, both in 
the theatre and outside of it, he 
furnishes a striking example | 
which every man under him con- |} 
Stantly strives to emulate. | 


COLLEGE NIGHT 
PANICS ’EM IN 
TOLEDO 


So spontaneous and encnusias- | 
tic was the response of the “col- | 
lege” or ‘‘date’’ night staged by 
Manager Sidney Dannenberg at 
the Toledo-Paramount theatre 
that it will be made a permanent | 
feature of the theatre every Mon- 
day and Friday night. 

At the initial attempt, 1500 | 
Libby High School students at- | 
tended. Festivities opened with | 
an organ solo with special slides | 
of the school anthem at which the | 
entire school group stood at at-| 
tention. This got a terrific hand | 
from. the rest of the audience, | 
The school furnished the band | 
with sweaters, decorated the Stage 
with pennants and put on im 
oromptu entertainments. 

Manager Dannenberg feels that 
the stunt is good for 1500 addi- 
tional tickets on these nights and 
engenders a kindly and’ sympa 
thetie feeling with the remainder | 
of the audience which is ereatly 
beneficial to the standing of the | 
theatre in the community. 
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BALLYHOO CHOO-CHOO! 


This beautiful emissary of Publix in glistening enamel and polished brass is one of alley tranche 
to the entire country the unparalleled excellence of Publix theatres, Publix entertainment Ai Hol ovr 8c 
tures, It is equipped with a non-syne device, amplifiers, loud speakers and other mechanic 


which lend themselves to the art of ballyhoo. 


The “sound train” was first shown at the Convention in Atlantic City. The first one is hy ut ny igen 
ballyhooing the Brooklyn-Paramount and from there it will go on a cross country tour to do os han gM ema 
Publix Theatres. F. H. Tillotson is the publicity representative traveling with the, train an Hy si ante iH 
wearing the Publix uniform, is the “engineer.” The remaining eleven will be delivered soon and assig 


key cities for territorial operation. 


The “train” has special brass plaques which will carry Publix and Parumount insignias. In addition, 


conveniently placed brackets will permit the display of artistically designed banners and placards to further 


project the Publix message. 


WILL YOU DO YOURSELF A FAVOR? 


Please fill out this blank with a typewriter. Keep a 
yourself, and send this one to PUBLIX OPINION. This publica 
tion is developing a national publicity service for Publix. to sup 


plement your own local efforts, and the information contuined here 
is required 


copy for 


Le snesnsenmemnmmnnnennn 


Name of Town State Dated 

ST ————<=£<_=[—=$_=—$=£=£=£{[x_"_>—~__ 
How Maiy Radio Stations. What Call Letters Wha 
chain 


Name of Director and Station Street Address 


————————————————————— = 


How Wany DAILY Newspapers 
What Are They Named: 


Owner's Name 

Manaying Editor's Nam: 
City Editor's Name 

Dispay Ad Manager's Name 
Telegraph Editor's Name 
Sporting Editor's Name 
Editorial Writer's Name 
Movie Critic’s Name 

Star Feature Writer's Nam: 
General Manager's Name 
Circulation Manager's Nam: 
Want Ad Manager's Name 
Promotion Manager's Name 
Radio Editor’s Name ? 
Woman's Page Editor's Name 
Music Critie’s Name 

Dramatic Critic's Name 
Assistant City Editer’s Name 


(Please give all of the above for cach daily newspuper in yeur town) 


——————————————__— nr 
WEEKLY, FOREIGN LANGUAGE, HG 

PAPERS 
(Give street address. owner's name 


H SCHOOL OR COLLEGE 


and editor's name of @ach) 


Keach bd ey wae Fi died ¢. 


What chain storis are represented in your town With “receriex 


restaurants, drug stores, 


——————————————————_— ener erred 


Fill this out in duplicate, Keep a copy and torward original to 


New York City 


PUBLIX OPINION 


fora eS 
© MUSIC NOTES 


Al Morey, stage band ader a 
the Harding Theatre 
pened at the Paramoun Theatre 
Omaha, June 28tt 


Lindy Coons, formerly stage 


Src users areen cert ee, be assigned after 


To insure 
desirable ra 
commercial © 
company, 
er of Pa at 
ment, are ect a 
promising young colle 
ates each year for a 

| one year’s training, af 
if they show ability, ¢ 
assigned as jum 
the various b 
/mount Home Off 
| These men am 


leither the atre 
: ‘i ter) 
| Production or 

| partments, 


partments have thi 
of selecting thelr im 
cause of the num 
are attracted by ei 
motion-pleture dust 


is clearly I 
choice is made, j 


This movement was 
an experiment last year 
results have been so 
that it has been 


tinue it ag@ 
Financial : : 
In order that the 
partments might not 
budgets burdened by the 
al expense of these st 


tives, the Financial ve 
pays the man's 


a 


tire years 
is regularly to 
partment for he 
fitted. A ft 


is that he BliTe in 

department 2 
Among the 

which the 


Y 
training are the | 
Accounting, thes 
Budget, Office 

ing, Real Estate) 
surance, P 


The student is paid 


band leader at the Texas Theatre, | salary Garin 
an Antonio, now assigned to the! training anne 
eastman Theatre, Rochester, as! limitiess 

Sinker wit? ihe 


a5 Stage band leader at the Para 
mi ne Theatre Des Moines Fri 
Gay, July 5th 


Herbie Koch, organist at the the commercialaigee: 


hestra, opened/ upon its 


picture Industry 


ranking industry im the 
and to be offered an 


Denver Theatre Denver reopened moth and constantly 


at the Paramount Theatre Omaha 
June 28th 

Con Mafile ganiat at 
Metropolitar Theatr Houstor 
repiaced Koch in Denvwe 
Thursday, July 4th A |i ai or 
£anist filled in at the Denvwe Thea 
tre one week prior 


Opening 


Francis Farney replaced Maffie 
at the Metror 


Politan Houston 

opening, Saturday, June 24th 
Ted Clsire, stag, band leader 
at the Met ad | tan Theatre Ros 


on has eer ‘Sssizned the role 
of Master of Cerem nies for the 
recording of the OVER THE 
TOP unit at the Long island 

1ai¢ week of June 269th 

Henry Busse, fo; meriy stage 
band leade: at the Portland Thea 
tre ortiand “ replace Claire 
in Boston for th. week 


APPRECIATE BALLYHOO! 


Manager Ralpb W Tippetts if 


Publix-G rs it States Majestte Thes 
tre LaSalle Ii! is receivir 
humerous letters from patrone to 
whom he sends out weekly 
heralds thanking him ror his eo 
| Sideration in Siving them in ad 


vance the information they are 


ANXIOUS to have Furthermore 
they spread the 200d word around 
to their neighbora and come itn 
Car-fiil’s to pe¢ the show 


* mark in the word 
pening “The Financial 


Maffie’s advancement,” 


80 | 


fcraduate 


its aM@liated 
many splendid 


because of & 
policy existing to 
from within ite” 
ever possible. . on 
casions has © a 
tion from this 7 
all executives im | 
would show that, i 
of cases, each Man 
the bottom and 
to the position 


. 
er 


x 


np mesyy 


Manager H. 
wit Kresge 
Melody” when i) 
Paramount, Gi 
having the” 
stickers ca 
theatre, 


} muaie 
|side of et 
‘painted with: 


te vi 


winties 


| haps be interested in'knowing that | 


11930. The authority for this state-| 
} manager of Electrical Research for | 


| Western Electric who declared that | 
his company is now prepared to| 


1200 men operating in twenty-six 


Those benighted individuals who| 
still think that the talkies are| 
merely a passing fad would, per-| 


10,000 theatres will be wired in 
the United States by the end of| 


ment is H. M. Wilcox, operating} 


make deliveries within sixty days. | 
Western Electric, he said, has} 


service stations throughout the 


country. The present difficulty 
with reproduction in theatres is | 
more or less due, he contended, to} 
the fact that there are 3,000 elec-| 
trical connections in each equip-| 
ment, and uninstructed persons | 


}gometimes accidentally disturb a 


connection. 

He added that out of the 60,000 
performances ‘given weekly on 
Western Electric apparatus, there 
are only an average of 100 instan- 
ces each week of absolute failure 
of sound. Operators are being in- 
structed now, he said, and he sug- 
gested that theatre .managers get 
in touch with Electrical Research 
men in their territories. 


THIS GETS "EM!!! 


Ernest Morrison, manager of| 
the Palace, Dallas, has tied up the} 
leading department stores and in- 
dustrial plants in the city for the 
imprint privilege on all of their 
pay envelopes, entailing a circu~ 
lation of approximately 30,000 per 
week. The late afternoon mati- 
nee, cooling plant, and current at-| 
traction is plugged to the workers 

stipulation that | 


prices, thus a 


tre many of the middle class who [7 


otherwise would find it impossible | 
to attend at the night prices. 
————— el 
picture audience generally consists 
of 49.1% males and 50.9% females. | 

the} 


tinctly negative. 
These are only a few of the) 
points in Milliken’s answer which | 
tend to irrevocably refute Babson’s | 
statements. He then continues) 
with some examples of “Blaming | 
the Movies” showing their utter | 
and ludicrous lack of foundation, | 
presents various reasons for blam-} 
ing the movies,. quotes the favor-| 
able re-actions of jurists, social | 
workers, men of science and heads} 
of children movements, to the | 
movies, and brings out the point) 
that the motion picture industry | 
leads in governing itself. | 
“This new art,” says Milli- 
ken,” is the first of the great | 


represen 

fiction and editing 
news events to the end that 
effect upon community life shall 


its records of | 
their 


be wholesome and constructive | 

rather than harmful.” 

As proof of this, Milliken points | 
out that no current crime scandal | 
is ever featured or referred to in 
any newsreel; that “The Formula” 
or a gentleman's agreement: be- 


»| tween producers precludes the ac- 


"| opinion, 
ture 


|the United Sta 


any objectionable 
that over 200 best- 
been rejected because 
of that; the existence of the “Open 
Door’ whereby expressions of 
about current motion pic- 
uctions are invited from 
uals and groups throughout 
tes, including Fed- 
of Churches, the 
ughters of the American Re- 
National Congress of 
Teachers, the Inter- 
Federation of Catholic 
the American Library 
jon, rican Associa- 
University 
ts of America. 


ceptance of 
stories and 
sellers have 


eral Council 


SONGS IN FEATURES 


PICTURE 


FIRST NATIONAL 


Smiling Irish Eyes 


Smiling Irish Eyes 


SONG PICTURE 


Footlights and Fools 


A Wee Bit 0’ Love 
Then I Can Ride Home With 


A Fast Life 


The Great Divide 


Girl In A Glass Cage 
Isle of Lost Ships 
Her Private Life 
Saturday's’ Children 


You 


Since I Found You 
A Fast Life and A Hot One 


At the End of the Lonesome 


Trail 


i, Si Senor 
Every Little While 
Ship of My Dreams 
Love Is Like A Rose 
I Still Believe In You 


A Most Immoral Lady 


Hard To Get 
The Gamblers 


Hearts In Exile 


Song of the West 


SONG 


FIRST NATIONAL 


You Can’t Believe My Eyes 
Pilly Pom Pom Blie 
Ophelia Will Fool You 

If I Can’t Have You 


That’s How Much I Love You 


WARNER 


Hard To Get 


If I Came Back To You and 
Said I'm Sorry 


Like A Breath of Springtime 
Mother’s Little Sweetheart 


J'll Bless That One Sweet Day 


SONGS IN SOUND SHORTS 


Craig Campbell 


Irving Aaronson’s Commanders 


Fuzzy Knight 


Yvette Rugel 


The Biltmore Trio 


The Gilbert and Sullivan Male 
Ensemble ; 


Emi! Bereo 


Ed and Lou Miller 


Bob Nelson 


Frances Shelley 


Jan Rubini 


Dave Dreyer 


Jim and Betty Morgan 


Gus Arnheim’s Orchestra 


Janet Adair 


Born and Lawrence 


McKay and Ardine 
Green’s Flapperettes 


Jay Velie 


The Neal Sisters 


Kjernef's Mayfair Quintette 


Hope Vernon , 


Roy Fox 


Bobby Folsom 
Bobby Gillette 


Jay Velie 


Release 


Songs 
PARAMOUNT 


I'm Just A Vagabond Lover 


I Love the Moon 
Deep Night 


METRO 
waa Never Be Another One Like You 
ris 
You, Just You Dear, Aad I 
Oh You Sweet Old Whatchama Call It 
Lowdown : 
Wob-a-ly Walk 
My Cincinnati Ohic Home 
Buckwheat Cakes 


Gianinne Mia 
Way Down Upon the Swanee River 
Roses of Yesterday 


Joan 
Happy Days and Lonely Nights 
Chiquita 

Chorus From “The Mikado” 
Tony Song From “Gondoliers’ 
Peer’s March From “Iolanthe’’ 


“Sur Les Baum, Sur Les Bee” 
Parade of the Wooden Soldiers 


Auf Weidersehen 

Rigoletto 

High Upon The Hilltop 

That’s A Drop in the Bucket Compared to 


My Love For You 
Just When I Thought I Found the Sun- 
ouring Down 


shine The Rain Came P: 
Ganna Boola Boola 


, 


How 


Vocal 
Vocal 
Vocal 


Sung 
Sung 
Sung 


Vocal 
Vocal 
Vocal 


Vocal 
Vocal 


Sung 
Sung 
Sung 


Vocal and Instrumental 


WARNER BROTHERS’ VITAPHONE 


She’s Funny That Way 
I'll Get By 


Zig Eunerweisen 
I Love You Truly 
I Hear You Calling Me 


What A Night For Spooning 
Mediey of Hits 
I’m Crazy For You 


And Then I Forgot 
Just A Little Bit Not Just Right 
That’s All I Wanted To Know 


Who’s You, That’s You 

Sing Me A Baby Song 

Flapperette 

Bridesmaid 

No One’s Fool 

It’s Right Here For You 

Sleepy Time Gal 

Silver Threads Among Among The Gold 
Down Home Rag 

You Will Like Fun 


St. Louis Blues 


Gentlemen Prefer Blondes 
Doin’ The Racoon 
Boola Bool: 


I Loved You Then 
There's A Rainbow ‘Round My Shoulder 


My Melancholy Baby 


Sally of My Dreams 
Window of Dreams 


My 


Priseilla of the Puritan Days 


Happy Days and Lonely Nights 
The Rosar 


St. Louis 
Ida (Sweet As Apple Cider) 
Vienna Maid 


When Irish Eyes Are Smiling 
Ttaly 


Sung 
Sung 


Vocal and Instrumental 
Vocal and Instrumental 
Voeal and Instrumental 


Instrumental 
Instrumental 


Instrumental 
Instrumental 
Instrumental 


Sung 
Sung 


Used Type of Song 


Popular 
Popular 
Popular 


and Instrumental 
and Instrumental 
and Instrumental 


Popular 
Standard 
Standard 


Popular 
Popular 
Popular 


Special 
Special 


Standard 
Standard 
Standard 


Popular 


Popular 
Popular 
Popular 
Popular 


and Instrumental 
and Instrumental 
and Instrumental 


and Instrumental 
and Instrumental 


Popular 
Popular 


Standard 
Produetion 
Standard 


Popular 
Popular 
Popular 


Special 
Special 
Popular 


Popular 
Popular 
Popular 


Special 
Special 
Special 


Popular 
Standard 
Popuiar 


Special 
Popular 
Popular 
Popular 


Standard 


Sung 


Sung 


Sung 
Sung 


Voea 


] and Instrumental 


Vocal and Instrumental 
Vocal and Instrumental 


Sung 


Sung 
Sung 


Sung 


Instrumental 
Instrumental 
Instrumental 


Instrumental 
Sung 
Instrumental and Vocal 


Popular 
Special 


Popular 
Standard 
Popular 
Popular 


Standard 
Standard 
Standard 
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At the request of Publix Opin- 
ion, Jesse Crawford, organist, at 
the New York Paramount, and 


é - generally conceded the ace mation 


picture theatre organist of the 
country, has sent in the following 
answer to the question put him: 
“What Makes a Successful Organ- 
ist in a Motion Picture Theatre?” 


swer that question,’ says Mr. 
Crawford, ‘‘as to devise sure-fire 
suecess formulae in any other 
field and I shall not attempt to do 
so in this article. However, in 
my experience} 
with audience 
reaction to or- 
gan solos, par-| 
ticularly with} 
such large and | 
cosmo polite 
audiences as 
are daily 


found at the; 


New York Par- 

amount, cer- 

tain definite 

pre - requisites 

have crystal-| 

lized in my} 

mind and I 

shall set these 

. down .in the 

ene Cet hope that they 

might be of some benefit to my 
colleagues in the field. 


Good Musician 


“To begin with, the successful 
organist must be a good musician. 
The importance of a sound, 
academic knowledge of musica) 
theory and composition cannot be 
over-emphasized. The theatre or 
ganist’s individual and distinctive 
arrangement of a musical number 
that is played everywhere to the 
point of becoming hackneyed, is 
one of his most vital stocks in 
trade. A knowledge of the rules 
of harmony and composition pro- 
vides him with a rich and limit- 
less field for this purpose from 
which he can choose at random. 


The organist would do well to de- 


vote every minute of his spare 
time in learning as much about 
the theory of music as he possibly 
can. 


“Technical proficiency alone, | 
however, is not sufficient. It is) 
not enough for a theatre organist} 
to merely know! 
his instrument 
and to play it.| 
He must love it! 
If, fortified by a 
sound theoretical 
background and 
a mastery of his 
instrument, the 

P LAN Ti organist steps up 

THIS. to the console 

with that same 

vibrant, sympa- 
thetic feeling with which one ap- 
proaches an object beloved, and, 
losing himself among the rich| 
kaleidoscope of shifting tone col-| 
ors that can be summoned from 
its glistening keys, pours his soul 
into his music, the audience can- 
not help but respond to the heart- 
warming flow of quivering melody 
which inundates the theatre. 


“The importance of “feeling” 
cannot be too strongly stressed 
in motion picture theatre or- 
ganists. At a formal concert, 
where the audience is, for the 
most part, composed of people 
with trained musical minds who 
are capable of appreciating im- 
peceable technical virtuosity, a 
certain amount of success may 
be obtained by sheer brilliance 
of execution. This is not true 
of a motion picture theatre. 
The number of trained music 
lovers found here is practicably 
negligible. The mass audience 
of a motion picture theatre does 
not understand music, but — 
being made up of human beings 
— “feels” it. Consequently, it 
is through its feelings, rather 
than through its intellect, that 
the successful theatre organist 
should appeal to his audience. 


CHAOS Wo Arse TESA IN 
Crawford is 
a Victor star 
and a non- 
syne bet 
for you. Also 
soon to be a 
screen’ star. 


| plays 


‘J spell success for him, 


S| | 07S | 


~ CAMPAIGN | 


That the “Hot Weather Cam- 


paign’’ printed in a recent issue of | | 


Publix Opinion, was an effective 
aid for summer exploitation 
throughout the field is proven by 
the fact that this outline was used 
as the basis of the Summer Cam- 
paign sent out from the Executive 


‘Offices of Publix-Great States The- 


atres, to every theatre manager of 


the circuit. 
“It is just as impossible to an-/ 


This campaign was prepared by 


Mr. Jules Rubens, Arthur Mayer) 


and Madeline Woods, in conjunc- 
tion with other members of the 
Great States executive staff. Every 
item mentioned in the Publix 
Opinion outline was referred to 
with advice as to its adaptation to 
particular theatres of the circuit.. 
Many valuable additional ideas 
were added to the campaign. 


Understand Audience 

“This brings us to the second 
important pre-requisite. which 
every successful theatre organist 
must have—a knowledge and un- 
derstanding of his audience. 

“He must know that when he 
plays “Lover Come Back To Me,” 
seattered among his audience are 
lonesome lovers who have just 
quarrelled with their sweethearts 
or. who have been separated from 
them, and their souls go out in 
yearning as the plaintive melody 
twines itself about their hearts. 
He must realize that when he 
“Sweetheart Of All My 
Dreams,” high up in the balcony, 
or in some obscure aisle seats or 
a dim lage, are couples whose/ 
clasped hands contract gently, who 
glance shyly at each other in the 
darkness, and for whom this music 
serves as an eloquent medium to 
cammunicate a message which 
they. themselves are too bashful, 
inadept or inarticulate to convey. 
And, when he plays fanciful idylls 
about cozy cottages. with roses 
about the door and babies on the) 
floor, he is embodying the vague, 
hungering dreams of nine-tenths 
of his audience, who come to nur- 
ture the frustrated hopes of every- 
day life in the vivifying breath of 
romance which pervades the thea- 
tre. j 
‘If the ofganist keeps these 
things in mind as he plays, he 
will find that his audience will re- 
spond like a thing alive, and their 
spontaneous applause will be but 


an enthusiastic outburst of appre-|: 


ciation for having guided them 
along the rose-strewn lanes of ro- 
mance which they would have been, 
unable to tread alone. 
Showmanship 

“Another important pre-re- 
quisite, essential to the success. 
of any phase of the theatre busi- 
ness, is showmanship. 

“The successful organist must 
know how to choose his num- 
bers as a booker chooses his 
attractions, how to present them 
in the most attractive fashion, 
to vary them so as to avoid mon- 
otony and sameness, to constant- 
ly tickle the imagination of his 
public—in a word, to put on a 
show for them, 

“He may do this in any number 
of ways.. He can get colorful, at- 
tractive slides to accompany his 
solos. He can develop unusual 
and novel effects which the wide 
range of his instrument makes 
possible. He can interpolate hot 
jazz numbers or humorous skits 
or personal touches to balance and 
enliven his program. These are 
only a few of the things to do, 
the number of which is limited 
only by the ingenuity of the in- 
dividual organist. 

“The temperament of organists, 
as of all human beings, differs 
widely. Also, the audiences he 
plays to differs in various theatres. 
Consequently, no one can set down 
any fixed rules that would be ap- 
plicable to all of his craft. How- 
ever, I feel reasonably certain that 
if any organist is a competent mu- 
sician, loves his instrument, care- 
fully diagnoses his audience and 
aims at its heart and, to all this, 
adds a generous dose of show- 
manship, he possesses in a large 
degree the potentialities which 
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OPINION has often pointed out. 
Advertising Department of ¢ 


Michigan, promoted for “This Is Heaven.” 
“Sweetheart” picture you 


If you can get the name of your theatre in, so muc 


town next June, with the 


the tie-up 


The possibilities for tie-ups are 


he Publix-Kunsky Theatre 


practically unlimited, as PUBLIX 

Here is what the Publicity and 
in Detroit, 
> Save this and do it in your 
are playing then. 
h the better! 


between type 


and cupid— 


Posed’by Vilma Banky and James Hall in their 
United Artists talbing picture, “This Is Heaven.” 


wee eee apn —_ 


= 


N the early June days there are two columns of type 


each day in 


The Free Press which can scarcely be 


called “cold type.” In each lurks the warmth of June ro- 
mance—for those eyes attuned to the rosy messages of 
this month of matrimony! 


From the marriage license column to the classified ads 
is a step in the right direction! ‘Detroit Free Press classi- 
fied ads are helping many a happy June bride solve her 


problems! 


That apartment after the honeymoon? 
ably find it in the For Rent columns! 


You'll prob- 
That special piece 


of furniture which you want so much, but it must be eco- 


nomical? Try the For Sale columns! 


The cook or maid 


to smooth away the newlywed housekeeping worries? 


Try the “Situations Wanted—Female” colurnns! 


EE PRESS WANT ADS 


PRODUCE BEST---COST LESS 


HERE’S A GOOD, 
FEATURE STORY | 
FOR YOU 


Manager A. F. Donovan, of Pub-| 
lix Codman Square Theatre, Dor-| 
chester, Mass., got a full column) 
story in local paper on “Things | 
They Drop In The Theatre.” 


Gloves, umbrellas, turkeys, | 
babies, vanity cases, cheap jewelry, | 
automobile and house keys, rub- 
bers, hats, fur coats and groceries | 
—these are only a few of the! 
things mentioned in the story as 
left at the theatre. The story, in-)| 
terspersed with humorous anec- 
dotes, makes excellent reading and! 
just the sort of stuff Sunday ed-| 
itors are looking for to fill up| 
their columns. How about doing| 
the same thing in your town? 


WINDOW TIE-UP 


Manager M. A. Baker tied in 
with a erchant on a window 
stunt that helped publicize “Glad 
Rag Doll” playing at the Publix! 
Colfax Theatre, South Bend, Ina. | 
For the three days prior to run) 
of picture a huge automaton was 
on display in the window of the 
leading clothing store, and tied 
up the idea of “Glad Rag Doll” at! 
the Colfax Theatre. 


| Millett 


CHARITY | SHOW. Is 
BIG BOOST FOR” 
THEATRE — 


Manager C. F. Millett, of the 
Publix Strand Theatre, Pawtucket 
R. L, successfully stampeded his 
town and made it “Strand-con-|! 
scious” in an effective campaign 
to advertise the Kiwanis Club 
Midnight Charity Show. The char- 
itable nature of the event made it|! 
easy for him to crash the paper 
for nearly 15 stories and pictures. 
By the co-operation of the Para- 
mount News Reel Man, Manager 
took a local news-reel 
which was effectively ballyhooed. 


|} A number of other stunts were 


employed including a huge street 
parade, dropping tickets from a 


| plane, ete. 


The show was a decided finan-|! 
cial success. More important than 
that, the campaign served to estab- 
lish the theatre as a definite Paw- 
tueket institution and to combat 
an independently owned and oper- 
ated de luxe opposition theatre 
that had spent considerable money 


) advertising itself as “A Pawtucket |! 


Institution.” 


PUBLIX OPINION, WEEK OF JULY 6th, 1929 


CE CONVINCING ‘“‘COOL-’EM”’ 
TTING AN EARFUL! |" TpalLERS DRAW CROWDS 


Executives, managers and assi 

re , Weagers assistant managers 9 ix- 

and Katz theatres in Chicago are having their pe WR ss  Wette Wa) mye eter Ore Ae ee vetore.s pate Sy P95 at 
tory of Dr. N. M. LaPorte, head of bh Ros ears tested at the labora- | ANIMATED in cool blue tint, and therefore registers faster than 
eK kn i ; ) € esearch Department. Now 14 frames usually do. Running time is about 2%4 minutes, The 
ows who is capable of detecting the difference between cost is cheap if you order AT ONCE! You can use this trailer 
good and bad sound. 2 : e every other week or sv. It contains thoughts your public will 
REMEMBER! You can also use special frames to suit your time 
requirements, or theatre set up, Cut out frames to suit! 
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MOVING MUSIO WHEEL 


Manager Ernest Morrison of the Ky saonbad 
Publix Palace Theatre, Dallas, ee ENE POR Ta 
lrigged up a movable wheel eom- | 
|posed of a record as a hub and 
lcheet music as the spokes which 
he set in motion by a current of 
air from a small electrie fan in the 
rear flowing onto the fins attached 
to the wheel. This ‘‘wheel’’ was 
set up above an attractively ar- 
ranged music shop in the lobby of 
the theatre. 


THE PUBLIC LOVES IT! 


) Publix Opinion has often stressed the fact that the theatre and theatre folk form the major basis of 
| Jevitimate news interest and, therefore, any newspaper would be glad to print stories about them. This 
. full page story in a New York newspaper proves that to be true. 
i] Show this to your friend the newspaper editor! Helen Kane sings and talks in Paramount's “Nothing 
But The Truth If vou haven't played this picture yet, get him to run this story with the name of your 
theatre and playdate. If you have, plant a story of any other star of a coming feature or talking short. 
THE PUBLIC LOVES I 


! 
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in a 
trol in 
be thea- By Marjorie E Smith 
— XN ) LASE Broadway, which is plenty that way 
to be : os about its new gir! friend, little Helen 
g are | : 3 Kane, is begitining to get worried. The 
knock-’em dead lass with the big. orbs 
rol. \ and the baby voice, who ‘wants to be 
loved by you, and you and nobody else 
hut you,” is thinking seriously of leaving 
" the legitimate stage She's being wooed 
by the talking mov ies! Great big tears are standing out 
in Broadway's eyes, 88 it prepares to carry the torch in 


search of another love Of course, Helen Kane will shine Up and 
as brightly in the “talkies,” but the natives of the Main oe hoes’ 
Stem want their idol in the flesh and money wasn't too plentiful, 
Broadway discovered HElOM sing nave received such gen- BSS tough grind, even for stars, the nnes mlasures, nea into 
Kane and wants to keep her 8 and the ict of a beginner ts no . vogue. Scouts from various 
Even WU it took same six years hed bed af roses. But Helen plugged on i companies picked her as a win- 
bring her out of obscurity the ? and on, In those days the big 
one, and Masde names shining brightly In her cyes 
with it for a tong as she walked along were only & 
“Good Boy” opened nuisance They blinked too much, 


ef 
i 


i 


just gave & snooty 
sald, “I told you so.” 
of The Bronx became 
neaxrt of Broadway. but 
uptown couldnt see why red 
hadn't grabbed her up 5 shining more brightly 
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ae The secret of her \ide-spread 
stery of Helen Kane's rise . appeal is her voice Her fan mail 
fame on Broadway 1s the is so grest that she requires % 
of hard work and dis~- personal secretary to ansc¥ it 
nt. When she went into x Little children hearing her reecrds 
ago with, form the ovinion that she is & 

child. herself, and bse for her pic 
tures. The student mail is greater 
ever and ste has ben voted 
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When 

A oe Pi ogo and hurt one's broth — 
ton with her baby miller f tired. Being star 

8 her 

nen 


is awaitet with interest 
Then the gods that be in Pie- 
urelan? pounced upon her with & 
fat contract. She is steadily being 


@Coutinved an “Next Paret” 
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veritable 

talk, walked straight into the Bronx 

aoe a the mod and became & praises since ~ and 
etar overnigh| one elise could it was no news Hp that =e) 
have pleated > . she clicked Below @:.sambus cir- 


actompecingsrnernesdhr penne caeneonein banat ti pe wr nioetaagenese 


Sine wanerOer Tats oi 


Ny Publix ‘Theatres Cor 


poration, Paramount Building, Ne 


_ “In all my experience in show business I have never seen such a line-up of audience-appeal ente . 
Show World list contains. Features, shorts, and sound-newsreels are amazing! They will bring the biggest cre 

The Publix showman who fails to become inoculated with the same en thusiasm that the rest of us have, is too si 
with us. We're 100 percent Paramount salesmen in Publix. I want every effort, and the hardest effort, put 
The product deserves it, and our company is entitled to it. 


“Leave no stone unturned to give Publix the | 
high standing it holds in the world of theatres.” 


Publix:S Opinion 
Published by and for the Press Representatives and ‘Managers of 


PUBLIX THEATRES CORPORATION 
SAM KATZ, President 


A. M. Botsrorp, Dr. Advertising Beny. H. SerKowicn, Editor 


J. Avnert Hirscu, Associate Editor 
Contents Strictly Confidential 


MODESTY VS. SWELL-HEAD 


The theatre world in nearly all of its phases presents some 
amazing cases of modesty and swell-head. We are even willing 
to concede: that \the theatre leads any other field in: egoism. 
Perhaps the public makes it so.. Hundreds of reasons could be 
advanced, but blaming the public best disposes of it. It is 
that kind of business. 


Anyway, as far as Publix is concerned, you can take the 
word of the editor of Publix.Opinion that the balance sheet on 
this question seems to leave a comfortable margin to the credit 
of modesty. 


Contributions to this newspaper are invariably modestly 
couched, and actuated by a sincere and generous desire to pass 
an effective idea along to others, rather than for the purpose 
of having the boss see what a clever chap is working for him, 


Recently PUBLIX OPINION undertook to collect the 
photos and brief biographies of all House Managers, Adver- 
tising Managers, Home Office Executives, and other important 


The necessity for keeping a close 
watch on the millimeter of the | 
43 A amplifier cdnnot be overem-| 
phasized. 

Projectionists should glance at 
it and its associated meters, as ex-| 
plained below, severa! times a day | 
—at least once during every show. ) 

The 211 E tubes used in this| 
amplifier have shown a tendency) 
to go bad very rapidly; sometimes 
when they are quite new. Both 
on the rectifier and on the ampli- 
fier side of this panel the tubes 
are connected in push-pull; that 
is, one on either side of a center- 
tapped transformer. 

When one tube of a pair goes 
bad the other tube carries nearly 
all the load. One side of the 
transformer, and its associated 
condensers, carry nearly all the 
loud, Usually this results in 
transformer or condensers break- 
ing down. 


Whenever the meter needle in a | 


43 A is lower in the red mark 
than the needle in the 42 A, or 
in the other 4%. if there is one 

search for a bad tube should be 
made, just as soon as the show al-} 
lows. This is done by substitu- 
tion. A remarkable small differ- 
ence in these readings often indi- 

cates a tube completely and ab 

solutely “‘out.’’ The difference in, 
reading is small because the other 


figures in the company. In order to get results, after dozens | tube tends to carry almost a 100% 


of printed appeals had failed, a stern order had to be issued. | 
Even then the biographies were, in most cases, so brief as to be} 
valueless, despite the fact that a splendid standard of qualities 
and experiences was possessed by each contributor. 


Another point to bring up in this connection is the attitude 
some of us take towards others. We are either too tolerant or 
too severe in isolated cases, but in the main, we're all pretty much 
a balanced lot. 


You have often been made aware of the fact that in Publix, 
almost any post you care to mention, including your own, is filled 
by the best qualified person available—despite the fact that the 
person might also have some glaring faults. Tolerance on your part 
is as much a virtue as it is for the other fellow. You may know 
some disturbing fact, real or imaginary, about a person, and be 
tempted to denounce. If you do, you’re committing box-office rob- 
bery, and hurting yourself. 


We’re all here to build up ourselves and each other—which 
automatically builds the company. Individuality comes first, 
and the degree of success the company attains, is in proportion 
to the success of the individuals who make it up. 


Of course you'll find examples of swell-heads, self seeking 
persons with Napoleonic complexes. Laugh them off! A hearty 
laugh is the best cure for the big-headed fellow as well as for 
the person who gets a pain in the neck from him. One can 
always walk away from the loud-voiced self-salesman with the 
protruding umbilicus and non-stop jaw. 


On the whole, you'll find the optimistic, pollyanna plan 
of looking for the best, and talking of the best, instead of A te 
for the worst and complaining and criticising, will in the long 
run be the best for everyone. Particularly for you. — 


You're not the only one offended by objectionable people. 
They always expose themselves and fall and are forgotten. 
You'll find more and better company among the tolerant, «soft 
spoken folks, For example, Adolph Zukor, 3 

Ue ll 


’ 


overload. 


The transformers and conden- 
sers of the 43 A are not built to! 
withstand this sort of overload. 
Neither is the amplifier fused in 
ternally. 


Frequent attention to meter) 
readings may, therefore, save a 
great deal of trouble. ' 


SUGGEST TITLE 
FOR ARCTIC 
PICTURE | 


“In the Ice Hell’ is the title 
suggested by “Paramount Around 
The World,” Paramount's Foreign 
Department publication, for the! 
Paramount picture which Rucker 
and Vanderveer, Paramount! 
Newsreel men, are going to bring 
out of the icy fastness of Antarc- 
tica some time within the next! 
year. 

Start thinking about selling this! 
picture NOW! If you have any| 
ideas on the subject that you think | 
will be beneficial to others in the| 
cireult send them in! And if you | 
can think of a better title than 
“In the Ice Hell,” let's have it ao 
that when the time comes for con- 
sidering all title suggestions, you 
may logically be included, 


PLUG THIS SONG! 
' 


The song ‘True Blue Lou” from | 
“The Dance Of Life’ will sat 
doubtedly be one of the movie hits 
of the season. It has all the in- 
gredients of an overwhelming auc. 
cess. Other good songs in this 
picture are “Flippity Flop” and 
“Cuddlesome Baby.” 


w York, Week of July 6th, 1929 | 


|}mond Griffith; ‘Faro Nell” featur- 
jing Louise Fazenda; another of 


—SAM KATZ, P 


FILE THIS! IT WILL HELP 
Watch Publix Opinion for this ice it 
trade papers for & 


No. Sabject 
Broadway Babies—9% reele 
Madonna of Avenue A-—§ 

(PT) «00 cence ee se 
Fashions in Love—8 reels 
The Talk of Hollywood-—8 

(AT) ods cece cle thee eee 
Luck In Love——# reels _(CAT)\5 
Broadway—12 reela (AT). sas 
Flying Fool—8& reels (AT). «ss 
Thunderbolt—10 reels (AT)isy 
AT—ALL-TALKING 
PT—PART-TALKING 


LENGTH OF TA 


7 
Two Americans .....<««sseen ooeee 


Makers of Meiody seen 
Lillian Roth in “Raising the 0 
When Caesar Ran A Newspapeme 
Cocvanuts (Trailer) oe 
Fashions in Love (Trailer), sea5 — 


WARNER BROTHERS ¥ 


ey 
451 Star Spangled Banner—Francess 
801 <A. Spalding ...... ooh nnn 
795 Biue Ridgers , ; ae 


+e ene 


Big Squawk OF 


EDUCA 
The Big Palooka (Sennett Ge 
His Big Moment (Sennett Co 
Right Bed py 


“sever 


i} 
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’ 
A7é Emil Boreo 
| ATS Bob Neleon 
: 
’ 
/ Length of Syn 


Dixte Song Cartoon ....ecse8 


Review No. & 
Review No. $ : 
Review No. 10 ....+...seneeel 


Pour Jaza Boys (Cartoon) 
Slippery Kid (Cartoon) et 
K. ©. Kid (Cartoon) . +. 


Old Songs of Yesterday ...5 


Length of Non-& 


EDUCA’ 


Wild Wool and Nicht Clouds “a ‘és 
Passing Show of Perak oer enee 
Sey 
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NEW CHRISTIE TALKIES 


Among the pictures with which 
the Christie organization wil! start Dn 
off the new releasing season, are/ BD ’ 
“The Sleeping Porch’ with Ray-' 50 An 


peasy Octavus Roy Cohen!s - . 
stories, “The Lady Fare”: and | only 4 
Charlie Grapewin and Anna ’ 
Chance in “Ladies’ Choice.”’ ‘ returt 


AT YOUR NEW YO 
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Charming Sinners 
Alibi 


Thunderbolt 
BROOKLYN-P. 
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Charming Sinners 


Four Feathers 


